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Explore the world
with unrivalled
elegance

Wherever you go in the world, one
airline goes further to make it feel
unforgettable. Fly with the World's
Best Airline and experience memorable
destinations in the World’s Best

Business Class. : =
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GOING PLACES TOGETHER




Travel to Birmingham with
the World’s Best Airline

We are pleased to announce, starting

10 July 2023", we are resuming flights to
Birmingham, UK (BHX). Fly there on a daily
flight with the World’s Best Airline, via
Hamad International Airport in Doha.

Benefit from our reliable, expanding network
of more than 160 destinations worldwide.

Visit gatarairways.com

“See flight schedules and conditions upon booking.
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Emirates Soars to Pre- Pandemic
Levels: Expanding Capacity &

Enhancing

Product with Surging

Air Travel Demand

DINUSHKA CHANDRASENA

Emirates, one of the world's leading g gone through a cost cutting

atrlines, 15 making significant
strides in optimizing fleet utilization
and expanding its global network.
Adnan Kazim, the Airline's Chief
Commercial Officer said in an
interview during the recently
concluded Arabian Travel Market [ {
{ATM) in Dubai, that Emirates is

confident of exceeding pre-pandem-

1c levels in passenger travel, achiev-

ing a complete recovery.

“The airline has deployed almost all ofthe Boeing
777 aircraft back into operation and 85 of the
A380 aircraft are already in the sky. We expect to
increase to a total of 95 A380s by the end of the
year while increasing the A380 network from 42
to 50 destinations this summer. The new markets
to get the A380 this summer are Taipei, Shanghai,
Bali and Nice,” he said.

Traveller numbers are on the rise and there is still
a large number of people, post-pandemic, who are
locking to take international vacations. “This
summer will be extremely busy for us at Emirates
as we hope to see most aircraft cperating at full
capacity with a full recovery by the end of the
next financial year,” Kazim disclosed.

With 130 of the airline’s B777 aircraft deployed,
ramping up operations in terms of man-power and
improved supply chain flow are on the cards to
meet the growing demand.

Commenting on the introduction of the Fremium
Economy cabin and its success, Kazim said:
“From on a study which was carried out by
Emirates, it was clear that there was a gap in the
product offering between Business Class and
Economy Class. Most people pay the full "Y"
Class fare and don't get any benefit or product
enhancements. Hence, the introduction of the
Premium Economy product will undoubtedly
boost the travelling experience while providing
them with a higher level of comfort for a mere
10% -15% on the full economy fare.”

By the end of the year, Emirates will have more
than 20 A380 aircraft fitted with Premium Econo-
my and, by the end of summer, the airline would
have deployed aircraft with four cabins to ten
destinations in its global network.

This product is particularly beneficial to the
corporate traveller as most organizations have

g
-

Adnan Kazim

process with limits placed on
overseas air travel spend. For
business travellers, the Emirates
Premium  Economy  product
provides a level of comfort that
rivals Business Class of some
airlines, and is especially appre-
ciated when it comes to long-haul
flights.

The additional markets that will
receive the newly retrofitted aircraft with Premi-
um Economy cabins would be Houston and Los
Angeles in North America, with New York and
San Francisco already operating with Premium
Economy. Other destinations that offer the
product are London Heathrow, Melbourne,
Sydney, Christchurch and Auckland, with Singa-
pore starting on | June.

“The philosophy behind selecting the destinations
was based on the number of flying hours and
anything above the 6-hour zone would serve to be
highly beneficial to get the maximum from this
product offering. This would be approximately
65% of the future deployment and the A350 new
order due to come in 2024 together with the B777
X in 2025 will be fitted with Premium Economy
cabins,” disclosed Kazim.

Commenting on the airline's South Asian opera-
tions Kazim said: “The South Asian region looks
very solid and we have seen a spike in bookings
from both the Maldives and Sri Lanka. There is a
request from both destinations for an increase in
capacity as the demand is on the rise and we feel
that Sri Lanka in particular is in a very healthy
place with room for growth.”

Emirates 15 the only internaticnal airline that
operates a three class configuration aircraft to Sri
Lanka offering passengers the luxury of First
Class, Business Class and Economy. Tt is also one
of the few airlines that maintained flight opera-
tions through some of the most challenging times
for air travel and during crisis periods for Sri
Lanka.

“Sri Lanka has been and will always remain an
important market for us at Emirates. The recently
signed MOU between the government of Sri
Lanka and the airline is a further affirmation of
our support to the country's economic growth and
development,” concluded Kazim.
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Minor Hotels Celebrates
27 Accolades at the 2023

Travel + Leisure Luxury
Awards Asia Pacific

DINUSHKA CHANDRASENA

u et

Home of Tourwn

arablart |' mex

Miner Hotels, the parent company
behind the Anantara, Avani, Tivoli,
NH Collection, NH, nhow, Oaks
and Elewana hotel brands, is
celebrating a total of 27 accolades
awarded to its properties through-
out the Asia Pacific region in the
first annual Travel+Leisure
Luxury South East Asia awards
recently held in Bangkok.

Travel+Leisure South East Asia,
the popular luxury and lifestyle
travel magazine, conducted an
online survey in which readers rated their overall travel experiences
resulting in the first Luxury Asia Pacific Awards. The awards recog-
nise excellence in the travel industry, ranking the best hotels,
resorts, cities, islands, pools and leaders from a region covering the
Maldives to Australia.

Dillip Rajakarier

Anantara Kihavah Maldives Villas, won big for the brand taking
home two coveted awards - the Best Resort in the Maldives and
Best House Reef in the Maldives, while also being voted into the
second-spot for Best Spa in the Maldives. Situated along the
pristine beaches of the Maldives' Baa Atoll island archipelago,
Anantara Kihavah consists of 80 luxury villas, the largest telescope
for stargazing in the Indian Ocean and the award winning underwa-
ter restaurant and wine cellar SEA. Thanks to its privileged location
within the Baa Atoll, a renowned UNESCO Biosphere Reserve,
Anantara Kihavah is the ideal base from which to explore the world
that lies hidden beneath the calm turquoise waters. Built on a
naturally formed island, the resort is encircled by a magnificent
coral reef that is widely regarded as the best house reef in the
Maldives.

In Thailand, Anantara's two northern resorts Anantara Chiang Mai
and Anantara Golden Triangle made the top five best upcountry
hotels at number 3 and 5 respectively. Minor's wellness offerings in
Thailand also fared well with the newly opened BDMS Wellness
Clinic Retreat at Anantara Riverside Bangkok Hotel ranked as the
fourth best spa, and Clinique La Prairie Bangkok located at the St
Regis Bangkok rounded off the top five.

Continuing the top five rankings of the region’s best, Anantara Hoi
An Resort was voted in at number 2 of the Best Upcountry Hotels
in Vietnam, while the history-rich boutique sanctuary Avani+
Luang Prabang Hotel was voted in number 5 position for Best
Hotels in Laos.

*0On behalf of our hotels, T would like to thank the readers of
Travel+Leisure South East Asia for their continuous support,” said
Mr. Dillip Rajakarier, Group CEQ of Minor International and CEQ
of Minor Hotels. Tt’s such a pleasure and honour to see our proper-
ties in the region listed as the best that the Asia Pacific region has to
offer.”
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On a global scale, international arrivals reached §0% of
pre-pandemic levels in the first quarter of 202. An
estimated 235 million tourists travelled international in
the first three months of the year which accounts for
more than double compared to the same period last year.
According to the UNWTO research data tourism
globally has shown its resilience and Sri Lanka is also
on the path to recovery, but not at the desired rate as
envisioned in 2022.

As we officially enter the ‘low-season’ for Sri Lanka
tourism, the industry continues to grapple with the level
of inflation and fluctuations in currency. While the
appreciation of the local mapee is perceived as a positive
in some sectors. for tourism it contimies to be a
challenge.

The use of the Indian rupee for local transactions has
brought in a certain level of relief in industries which are
closely linked with Sri Lanka’s big brother.

The national carrier is showing considerable growth
with positive numbers and plans of maintaining a steady
upward trajectory. The international airline landscape
remains somewhat the same with airlines such as
Emirates looking at increasing frequencies and catering
to a growing demand of travelers on its global network.

The industry is looking forward to the much awaited
TAAT (Travel Agents Association of India} congress to
be held in Sri Lanka in July. This event will bring in
approximately 400 Indian agents who would be looking
at cross nation prometions and new collaborations with
lacal operators.

China remains a market to be explored and the industry
are working towards regaining the Chinese travel
market while balancing out a proper
pricing strategy in order to bring in
some recovery in terms of yields in
the coming months.
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Tourism Alliance Destination Consumer

Marketing

The Sri Lanka Tourism Alliance {SLTA}
launched its mini Destination Consumer
Marketing campaign™ Fall in Love Again™
in October 2022, With consumers being
the decision makers, travel trade market-
ing alone is inadequate to quickly rebuild
demand, following negative news and
consumer apprehension about shortages
and safety.

The campaign covered multiple platforms
such as Facebook, Tnstagram, YouTube
and Google Display advertisements. The
campaign targeted key markets including India, Germany,
Spain, UK, France and the US to communicate the return to
normalcy for tourists.

“Results have been exceptional; the Alliance's goal was to
reach | million potential tourists but we reached almost &

Campaign Reaches New Heights

million with an impressive 31.5 million impres-
sions. If only global consumer marketing could
be done at country level, positioning Sri Lanka
as it truly deserves, the impact on bookings and
g rates across the spectrum of accommodation
would be spectacular” said Malik Fernando,
Chair of the Tourism Alliance.

The Tourism Alliance is committed to working
tirelessly to promote Sri Lanka; it recognizes the
importance of building trust and desirability for

Malik Fernando:{ the destination among travellers. The Destina-

tion Marketing campaign 15 one of many

initiatives the SLTA has planned.

The Destinaticn Marketing Campaign 15 part of the
Tourism Resilience Project funded by the European Union
{EU) with additional support from the United States
Agency for International Development (LJSAID).

UNWTO Leads Bethmk of Tom']sm Commumca,tlons

TTA BULLETIN

Against the backdrop of the
118th session of its Executive
Council 1n Punta Cana,
UNWTO  hosted a special
Thematic  Session. Alongside
assessing the evolution of
tourism communications, the §
Session saw leading experts
explore current and future opportunities for more
effectively portraying tourism as an essential driver of
development, both in traditional media and on content
platforms.

With tourism high on the political agenda like never
before, UNWTO is leading the shift in tourism communi-
cations, with a greater focus on the sector's unique power

as a driver of development

and opportunity.  Secre-
tary-(GGeneral Zurab
Pololikashvili  said:  "We

have made huge progress
'over the past few years in
making tourism's relevance
more visible and more
appreciated, by governments and by tourists themselves.
But we need to make it even clearer. For this reason,
UNWTO is working to build a new narrative around
tourism as a force for development and transformation.”

The Thematic Session offered a platform to connect
content creators with editors and new media platforms,
with UNWTO as the bridge between the two.

Thema Collection Shines at Sancharaka
Udawa 2023, Winning the Best Sta]l Award

TTA BULLETIN

Thema Collection, a leading name in the travel industry,
celebrated a remarkable achievement at the recently
concluded Sancharaka Udawa 2023 exhibition held at the
BMICH. Thema Collection secured the prestigious Best
Stall Award, reaffirming its position as a trailblazer in the
industry.

The two-day event, which took place on the 19th and 20th
of May, witnessed the participation of esteemed guests,
including politicians and industry figures. Tnaugurated by
Prime Minister Mr. Dinesh Gunawardena, the event
captivated attendees with its vibrant atmosphere and a wide
range of exhibitors.

Thema Collecticn's stall stood out as a true testament to
their commitment to sustainable tourism. Constructed
using eco-friendly materials, their stall perfectly embodied
their dedication to preserving the environment while
providing unforgettable travel experiences. The attention to
detail and emphasis on sustainability showcased Thema
Collection's vision of responsible travel.

Thema Collection's stall received widespread recognition
and praise throughout the exhibition. Visitors, travel
enthusiasts, and industry professionals alike were drawn to

the stall's innovative design and eco-conscious approach.
The combination of sustainable elements and the allure of
Wild Glamping Gal Oya earned Thema Collection
accolades and admiration from all quarters.

Adding to the prestige of the occasion, Ms.Jyoti Mayal, the
esteemed President of the Travel Agents Association of
India, visited Thema Collection's stall. Mayal's presence
emphasized the growing international recognition of
Thema Collection and the appeal of Wild Glamping (7al
Ovya to Tndian travelers. Her visit underscored the signifi-
cance ofthe destination as a preferred choice for discerning
travelers seeking unique and responsible experiences.

As travelers increasingly seek authentic and responsible
! experiences, Thema Collection
remains at the forefront of
providing exceptional journeys
that create lasting memories.
| Their consistent recognition at
' Sancharaka Udawa showcases
their continued dedication to
excellence and sustainability in
the world of travel.



Experience the wonder of Sri Lanka, whose welcome is as warm as its ocean

and smile as bright as the tropical sun. It’s a simple pleasure straight from the heart

and we’ll give you the space to enjoy it all.

@ Jetwing Saman Villas - Bentota

For more information, please contact

+94 11 4709 400 =t
or email us at reservations@jetwinghotels.com J etll)"'lg
www.jetwinghotels.com HOTELS

SRI LANKA
TRULY THE HOME OF AUTHENTIC SRI LANKAN HOSPITALITY.



Hotel Show Colombo is back again after 3 yea;rs

TTA BULLETIN

Sri Lanka's only Hotel Show's Exhibition
is back after a lapse of 3 years. Tt will be
held on 21st, 22nd and 23rd of July 2023.
Hotel show Colombo is organized by the
Sri Lanka  Hospitality  Graduates
Association together with CDC Events,
and the support of the state and private
sector. The annual exhibition has driven its
way over the past 25 years improving its
standards and services while creating
opportunities for exhibitors to meet their
business expectations. The event attracts
products services  representing
thousands of brands from all over the globe
while many visitors and buyers including
Sri Lanka, Maldives, India and other South
Astan Countries. With the resurgence of
the tourism industry in the country and the
increased demand for hotel supplies and
services the hotel show Colombo 2023 will
take place, setting the platform to show
case all hotel supplies and services under
one roof. The  National  Barista
Championship, National Room 5Stylist

and

Challenge, Ceylon Tea Masters Cup, Bar
Champs- bartenders competition and
several Industry focused Masterclasses
will be held concurrently together with the
Hotel Show Colombo exhibition.

While the theme for this year’s exhibition
will be PRODUCE OF SRT LANKA.
There will be over 175 stalls from all over
the world show casing products and
services ranging from Kitchen Equipment,
Linen, Housekeeping Equipment, Leisure
& Entertainment etc.

Mr. Trevin Gomez, the Chairman of the
Orgamzing Committee state that “at the
time when tourism 15 just starting to peak
many hotels & resorts will be looking at
upgrading and refurbishing their facilities.
Keeping in line with this year's theme i3
‘Produce of Sri Lanka', the organizers
wish to give prominence to Sri Lankan
made products and services in order to give
a boost to the economy™.

The Principal Sponsor of the exhibition is
Cargills Ceylon PLC,  Pragmatic
International is the Diamond Sponsor,
while Suyamas International (Pvt) Ltd,
Venture Hotel Supplies Pvt Ltd, Nitmo Pvt
Ltd & World of QOutdoor Pvt Ltd are Gold
Sponsors.

Fits Retail Pvt Ltd {Damn Fine Coffee) is
the Coffee & Machinery Sponsor for the

National Barista Championship while
Liquid Tsland Pvt Ltd {Monin} is the Syrup
Sponsor  for the National Barista

and

Championship. Celcius  Solutions
Suyamas are the sponsors of the National
Room  Stylist Challenge. Rockland
Distilleries Pvt Ltd is the sponsor for the
Bar Champs -Bar tenders competition. The
concurrent events will be held in 5 regions
namely: Colombo, Negombo, Cultural
Triangle, Central and South. While the
finals will be held in Hotel Show Colombo.
Judges of international repute will be
flown in to officiate the competitions while
as in the past these events will be
conducted as per international rules &
regulations.

Vietnamese Media Personnel
impressed with Sri Lankan

attractions \.%_ ..

TTA BULLETIR = F it

The Sri Lanka Tourism
Promotion Bureau, together
with the Embassy of Sri

Lanka in Vietnam organized .
a Media Familiarization Tour _
for a delegation of 5 members
belonging to the high level

media in Vietnam, including e, 1

YTV 2 TV channel, Famous

blogger Trans Viet 1in

Vietnam , and three other Media personnel
. The FAM tour continued from 7th to 14 th
May 2023. They were given a warm
welcome by the SLTPB officials at the
Bandaranaike International  Airport,
showcasing the warm hospitality which s
truly unique to Sri Lankan nationals. They
had an active itinerary ready to travel
round the destination and gain a unique
gxperience, especially it is also renowned
as a 365 destination. During their tour they
visited Negombo , and had an interesting
experience exploring it's
coastal line , Sigiriya ,
with it's iconic cultural B
heritage , Hurulu Uyana , B
An ideal alternative for the
Wild life parks such as
Minneriya during the wet
season ,and proved to be
an interesting safari .
Koneshwaram temple in Trincomalee ,
Passikudah and its sun kissed beaches ,
Ella and its famous Nine Arch Bridge,
Ravana Falls , Little Adams Peak Ella,
Nuwara Eliya and its iconic tea Factories,
tea gardens and had some experience in
tea tasting . They also had a memorable
experience exploring the Sigiriya Rock
Fortress and it's cultural splendor. They
very much impressed with the
various travel and holiday opportunities
that Sri Lanka had as a renowned travel
destination and considered this as an
opportunity to spread a positive message to
their fellow citizens back home.

WEre

Before leaving to Colombo, they also paid
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They also v151ted
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a visit to the temple of the sacred tooth relic
in Kandy, which filled them with awe and
respect for the Sri Lankan heritage and
culture. They also watched a cultural show
which gave some knowledge of the
cultural dances and performances which
Sri Lanka had to offer. They also had a
Kandy City tour, where they were able to
pop into the shops on the way and check
the interesting items which they had to
offer. They had the opportunity of enjoying
= a healthy final day dinner at
the Siddhalepa Ayurveda
Resorts, and also experience
a cooking demonstration, as
. well as having a stroll in the
Lotus Tower area,
Gangaranmaya Temple, and
the Independence Sqguare.
Various Tourism stakcholders such as
Jetwing Hotels, & Siddhalepa Hotels,
collaborated with Sri Lanka Tourism to
organize this promotion. This media crew
will promote Sri Lanka as a potential
tourist destination among Vietnamese
tourists.

By hosting Media crews from wvarious
countries as these, more travelers will get
to know the word regarding Sri Lanka from
those who have visited and seen the island,
experiencing its unique
oppertunities open to the world. Vietnam
can be a potential Tourism market with the

travel

cultural and geographical similarities
which it’s sharing with the island
destination.

“Cordelia Empress” makes her
maiden call on Hambantota Port

TTA BULLETIN

Cordelia
Empress, India’s
f 1 r 5 t
internatignal

cruise from
Chennal to Sri
Lanka, started
it's maiden
voyage on the
5th  of June
2023, from o

Ch |, B
enna1,f_"_ =
flagged off by © -
Indian Minister =
of Ports , Shipping

and waterways
Sarbananda Sonowal . This gigantic Vessel

is scheduled to make its maiden call at the
Hambantota Fort today (6th June 2023)
with 750 passengers and will stay
overnight offering a cruise tour package to
visit the ports of Trincomalee and Jaffna.

In Hambantota , tourists will have the
opportunity to explore wildlife at Yala and
LJdawalawe National Park , whereas a visit
to a turtle Hatchery Farm is also arranged.
As an additional activity, visitors will also
be able to take a stroll through the Galle
Dutch Fort and a hike to the Diyaluma
Waterfall.

The visitto Trincomalee will give them the
unigue experience of whale and Dolphin
watching, engaging in various water
sports, and snorkeling. The visit to Jaffha
offers a peaceful beach retreat and
exploring the scared temples and shrines in
the area.

This newly established cruise liner,
belonging to Cordelia Cruises, offers state
of the Art accommodation choices such as
Ccean staterooms,suites, Mini
—Suites and the premium Chairman’s suite.
Passengers will be able to enjoy and relax
in the comfortable staterooms, after a day

view

filled with onhoard activities and
gntertainment.
The cruise also offers World Class

restaurants and Bars onboard, inclusive of

all international and Tndian cuisine, as well
as onboard entertainment and premium
accommodation options.

the 5ri Lanka
Tourism Fromotion Bureau also will be
participating for her maiden call at the
Hambantota Fort on the 6th of June 2023,
and attend the inauguration ceremony
scheduled to be held at the Hambantota
Fort premises. Sri Lanka is all prepared to
give the Cordelia Empress a warm
welcome on her maiden voyage to the
destination, inclusive of a few cultural
performances to entertain the crowd and
showcase the warmth and hospitality of the
5ri Lankan counterparts, which they are
world renowned for.

Senior officials  from

An onboard counter will be manned by the
staff of Sri Lanka Towrism Frometion
Bureau. This will be a wonderful
opportunity to strengthen the Bilateral and
cultural ties between the two nations as
well as encouraging more tourists from
India, wanting to explore the similar
cultural and historical values as well as
developing a strong friendship which goes
beyond centuries.

It 15 expected that sixteen such Cordelia
cruises call on Sri Lanka till
September 2023 covering Hambanthota,
Trincomalee and Kankasanturei.

will
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TROPICAL SANCTUARY.
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Explore the island's wildlife, rainforests, [m]cEss[w
pilgrimage sites and fishing ports. :

Dine cliffside, embark on surf adventures, or retreat to the sanctuary of Anantara Spa with
award-winning Ayurvedic treatments.

O

Enjoy serenity and tranquillity with spacious interiors blended with modern amenities. Dine T aRe 8 e e I IS

atop a stunning cliff edge, shoreline or poclside with indulgent experiences with Sri Lanka’s
distinctive flavours, cultural traditions and refined internaticnal tastes.

Connect with genuine places, pecple and stories through perscnal experiences, rescnate
with our commitment to nature with our globally recognized sustainability initiatives and
explore sc much more.
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LIFE IS A JOURNEY. Visit anantara.com RESORT

For enquiries and reservationa: {0} 34 722 6060 Email: reservations.srilanka@minor.com | Anantara Peace Haven Tangalle Resont, Goyambokka Estate, Tangalle, Sri Lanka.



class gastronomy tourism status

TTA BULLETIN

The Tourism Authority of Thailand (TAT)
is hosting the *Bangkok Tnternational Food
Festival 2023 with an aim to offer experi-
ence-based tourism and leverage "Food' —
one of the kingdom's 5F soft-power
foundations to elevate Thailand's status as
a world-class gastronomy tourism destina-

tion.

The 'Bangkok International Food Festival
2023 is scheduled to be held from 26-30
May, from 15.00-22.00 Hrs., at central-
wOrld shopping plaza and complex in
Bangkok.

Mr. Apichai Chatchalermkit, TAT Deputy
Governor  of Tourism  Products and
Business, said “The Bangkok International
Food Festival 2023 is envisioned to be a
prominent culinary event that showcases
gastronomy tourism experiences and the
diversity of food culture, which is one of
Thailand’s 5F soft-power foundations. The
hosting of this festival 15 also to reflect

Thailand's ability to host large-scale
international food event, and to raise the
profile of Thailand’s culinary experiences
as well as travel and tourism competitive-
ness on the global stage.”

Fundamentally, the Bangkok International
Food Festival 2023 is intended to inspire
Thai and foreign tourists to travel more
aropund Thailand, thus helping to boost
local tourism via culinary tours and distrib-
uting income from travel spending to the
community.

The five-day culinary event comprises four
key activities and five zones, and live
music performances.

The four key activities include creative
cooking demonstrations by participating
restaurants and eateries; the creation of
Chef's Table menus by famous chefs from
argund the world; the adaptation of Thai

‘Bangkok International Food Festival 2023 elevates Thaala;nd s world-

street food menus by specialised chefs; and
workshops on creating fine dining experi-
ences using advanced culinary innovation.

Some of invited chefs from overseas
include Chef Jacob Jan Boerma, Chef
Davio (7il Rovira, Chef Alejandro Huertas,
Chef Ruben Arnanz, and Chef Saito Daiki-
chi.

The five zones include the Tnternational
Food Zone featuring internationally brand-
ed restaurants, eateries, and bakeries; the
MICHELIN Guide Zone presenting 15
MICHELIN-awarded  restaurants  and
cateries; the Featured Zone highlighting
famous restaurants from all the five regions

across Thailand; the Street Food Zone
showcasing street food eateries from all
over Thailand; and the Café
coffee aficionados.

Zone for

TAT introduced the hosting of the Bangkok
International Food Festival 2023 at the
press conference held yesterday (22 May
2023} with a panel discussion presented by
TAT's Mr. Apichai, 'Chef Noom' Thanin-
torn Chantharawan of one Michelin-starred
Chim by Siam Wisdom restaurant in
Bangkok, and Thailand’s leading foodie
Mawin Taweephol {(Mawinfinferrr).

Travelex launches new stores and
partnerships across Europe, Asia-
Pacific, Middle East and Brazil

TTA BULLETIN

Travelex, a market
leading foreign
exchange brand, has

launched more than 20 new bureaux and
partnerships across Europe, Asia-Pacific, the
Middle East and Brazil as international
aviation continue to rebound post-pandemic.

In Europe, two new bureaux have opened
at Frankfurt Airport (both landside} and
two at Schiphol Airport {one landside and
one airside), with all four new bureaux also
offering FX ATM services. The new stores
mean Travelex now operates nine sites at
Schiphol Airport and 15 at Frankfurt
Atrport in total.

In the UK, Travelex's ATM click & collect
service has been expanded following a
successful pilot at Heathrow Terminal 5:
54 click & collect ATMs across all four
operational Heathrow terminals are now
live, plus a further 24 at Manchester
Airport and seven at Birmingham Airport,
allowing customers to pre-order their cash
for collection via the ATM before they fly.

In Brazil, Travelex has opened seven new
bureaux, including four in Sdo Faulo, one
in Rio de Janeiro, one in Minas Gerais and
one in Santa Catarina. Travelex has also
announced a partnership with CCR
Aeroportes, one of Brazil's largest airport
operators, and has plans to open stores at
three more airports {Navegantes, in Santa
Catarina, Goidnia and Curitiba}, taking the
total number stores across Brazil to more
than 120.

Travelex has opened eight new stores in the
APFAC region in 2023, including a new
retail store at Penang International Airport.
The bureau, which is Travelex's very first
retail store in the North of Malaysia
{Fenang), brings the total number of stores
in Malaysia to eight, with two further
stores — including an on-the-move kiosk —
set to be launched in the coming months.
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Travelex

In China, Travelex has
opened two new stores
at Chengging Airport
{one at arrivals and one at departures),
whilst at Sendai Airport in Japan Travelex
has opened a new landside store, its 73rd
locaticn in the country.

worldwide
money

At Hong Kong International Alrport,
Travelex has also extended its contract to
operate its eight bureaux across arrivals,
departures and transit areas (both airside
and landside) by a further three years.

In Australia, Travelex has opened new
bureaux in Brishane, located at the historic
Anzac Square Arcade in the heart of
Brishane's CBD, Mandurah,
Western Australia. In New Zealand Travel-
ex has also opened new stores in Albany
and Nelson. Furthermore, Travelex has
signed a partnership with Bank of New
Zealand {BNZ) which has seen BNZ refer
all its travel money services to Travelex.

and in

In the Middle East, Travelex has launched
a new bureau at Dubai Tnternational
Adrport. The new store, located at airside
departures, is focused on serving FX and
Vat Refund customers, and means Travelex
now has 31 stores at DXB and 52 in the
UAE in total, as well as 26 ATMs.

Travelex has also launched a new On The
Move kiosk at Muscat Airport, serving
customers using either of the airport’s two
premium lounges, as well as guests at the
airport hotel. This new mobile store is one
of two new expansions at the airport, with
a pre-immigration store planned to open
later this year.

The new bureaux openings come as the
latest TATA passenger figures show that
international aviation passenger traffic
worldwide is now at §1.6% of March 2019
levels.

"Seeing is Believing~ campaign is
launched by Aitken Spence, Jetwing,
Cinnamon in collaboration with Sri
Lanka Tourism and SrJLa;nka.n Airlines

TTA BULLETIN

With the objective
of accelerating the
tourism arrivals
from India, leading
hospitality and |
travel entities in the

island including & ]
Cinnamon Hotels and Resorts, Walker's
Tours, Aitken Spence Hotels, Aitken Spence
Travels, Jetwing Hotels, and Jetwing
Travels, have joined forces with the Sri
Lanka Tourism Promotions Bureau and
National Carrier SriLankan Airlines to
unveil a  groundbreaking  influencer
campaign titled "Seeing is Believing." This
strategic collaboration aims to showcase the
beauty and wonders of Sri Lanka as an

unrivaled travel destination for Indian
tourists.
The "Seeing 15 Believing” campaign

represents a powerful synergy between
industry leaders who recognize the immense
potential of influencer marketing in the
digital age. By harnessing the popularity and
reach of Indian influencers, this campaign
secks to capture the attention of millions of
potential travellers and ignite their desire to
experience the enchanting sights and experi-
ences 5ri Lanka has to offer.

A total of 50 influencers/content creators are
scheduled to tour the island in batches during
the year, on specially curated itineraries, to
suit their travel interests and followership.
These influencers were selected by 5ri
Lanka Tourism Promotion Bureau through a
stringent process from ameng 130 potential
influencers.

Sri Lanka has long been renowned for its
diverse landscapes, captivating heritage, and
warm hospitality. The "Seeing is Believing”
campaign aims to highlight these unique
attributes through the lens of influential
Indian personalities across various social
media platforms. These influencers will

embark on an immersive journey, sharing
their authentic experiences as they explore
Sri Lanka's iconic landmarks, rich culture,
tantalizing cuisine, and breathtaking natural
beauty.

This unprecedented collaboration signifies a
collective commitment to drive tourism
growth in Sri Lanka by targeting the Indian
market. India has consistently been one of
the largest sources of visitors to Sri Lanka,
and this campaign aims to further strengthen
the ties between the two nations while
creating unforgettable memories for Tndian
travelers. Accordingly, all partner entities
will provide complimentary accommoda-
tion, ground transportation and air tickets
with the only aim of creating destination
visibility.

Hon. Harin Fernando, Minister of Tourism
and Lands, expressed his excitement about
the campaign, stating, "We are thrilled to
receive such a proposal from heads of such
esteemed organizations with the objective of
promoting Sri Lanka as a dream destination
for Indian travelers. Tt is commendable that
National carrier and private sector is coming
forward with this campaign to solely
promote Sri Lanka. Through 'Seeing is
Believing,' we hope to showcase the hidden
gems, extraordinary experiences, and warm
Sri Lankan hospitality that awaits them. This
campaign is a testament to our collective
efforts to reignite tourism and foster stronger
ties between India and Sri Lanka and will be
an excellent model to carry forward with rest
of the partners. ™
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BMICH Celebrates Golden Jubilee with Memorable Accolades

BMICH, Sri Lanka's most recognizable and iconic
landmark which commenced operations 50 years ago in
1973 celebrated its Golden Jubilee recently having
received many memorable accolades over the years.

purpose-built convention

locations in Colombo.

BMICH is Sri Lanka's largest and Asia's very first

facilities and is situated in one of the most prestigious

centre  with ultra-modern

BMICH won the South Asian Travel Award {(SATA} Gold in
2016, Silver in 2017, and Gold again in 2018, 2019, 2021
&amp; 2022. Tn 2016 BMICH also won the Quality ERA

(Geneva (Gold Award and the Platinum Award in Paris in 2017,

Sri Lanka Tourism makes waves at the Guamgzhou International

Travel Fair (GITF 2023) |5

TTA BULLETIN

Sri Lanka Tourism Promotion Bureau
made it *s valuable contribution at the
Guangzhou International Travel Fair
(GITF 2023 ) Especially as the partner
country this time , also being able to
gain a lot of benefits , opportunities ,
and a large number of branding oppor-
tunities and promotion . The GITF was
held from 19th -21st May 2023
whereas a press conference was held on
the 22nd of May in Beijing . It included
all the leading media houses in China
with pioneer travel operators in north-
ern China. The Sri Lankan delegation
included Hon . Minister of Tourism,
Harin Fernando, Chairman, Sri Lanka
Tourism Promotion Bureau , (SLTPB )
Mr. Chalaka Gajabahu , Chairman , Sri
Lanka Convention Bureau (SLCB ) Mr
. Thisum Jayasuriya , Mr. Chinthaka
Liyanarachchi , Assistant Director, and
Ms. Randima Madhavi, Junior Manag-
er Sri Lanka Tourism Promotion
Bureau (SLTPB ) . At this fair, The Sri
Lanka Tourism Promotion Bureau been
awarded as the most Distinctive Tourist
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Destination and Sri
Lanka Convention
Bureau achieved
another landmark
receiving the
award for the best
charming MICE
destination. Another award which was
bagged by Sri Lanka Tourism was the
gold award for the best marketing
strategy by China Tourism Award. A
Tourism Promotion Roadshow was
also held on 23rd May , in Kunming .
19 travel industry participants, and
over 70 travel agents from China,
National and Provincial level media
participated in this trade extravaganza.
Further Sri Lankan flavor was added
with a food festival to promote Sri
Lankan Cuisine, organized by the
Consulate General office of Shanghai
on the 25th of May 2023. In addition,
leading tour operators in China had an
animated discussion with the Chairmen
and the Consul General, to promote Sri
Lanka Tourism and attract more

Chinese tourists.

The press conference in Beijing on the
22nd of May was attended by both
Chinese and local counterparts where
all the leading media houses in China
participated at this event. They were
able to receive a lot of information
regarding Sri Lanka’s Unique travel
and holiday opportunities. Hon . Minis-
ter of Tourism, Harin Feranando , Dr.
Palitha Kohona , Sri Lankan Ambassa-
dor to the republic of China, Mr. Chala-
ka Gajabahu , Chairman , Sri Lanka
Tourism Promotion Bureau , Mr
Thisum Jayasuriya , Chairman , Sri
Lanka Convention Bureau , and Mr
Chinthaka Liyanarachchi participated
at the press conference , where they

|

ot W also actively engaged in a panel

discussion and answered the inquiries
made by both Media and Travel
agents. At this Media Briefing, Sri
{ Lanka — China Corporation also
celebrated 10 years of Belt and Road
initiative introduced by the Chinese
leaders. Further, the Chinese Visit
included several memorable events
such as the buyer’s night at the GTIF,
where both Sri Lankan and Chinese
counterparts were able to interact and
exchange information. The Visitors
were also able to get a taste of Sri
Lanka at the Sri Lanka stall, which was
beautifully constructed.

The Tourism Roadshow in Kunming
proved to be a major success with a
large number of Chinese participants
attending the event and keen to interact
with the Sri Lankan counterparts and
gain information about 8ri Lanka as a
world renowned travel destination, and
the exclusive Tourism Products and
holiday opportunities it has to offer.
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