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One stopover, 
countless surprises
Turn one holiday into two with a stopover 
in Qatar. Sail on a dhow ship, explore 
traditional souqs or experience a desert 
safari. Discover museums, stunning 
architecture and much more. Book one of 
our exclusive packages by Discover Qatar, 
starting from USD14* per person, per night, 
including hotel, tours and experiences.

Visit qatarairways.com

*Terms and conditions apply. 



Exclusive benefits 
with Privilege Club

qatarairways.com/PrivilegeClub

Become a Privilege Club member today 
and receive incredible benefits such as 
priority standby, lounge access and more. 
Earn Avios on every flight, which you 
can exchange for award flights, cabin 
upgrades and additional baggage, to 
name a few. You can also accumulate 
Qpoints and ascend the membership tiers, 
making your travel even more rewarding.



Sri Lanka Tourism 
launched its global 
campaign, ‘’Sri Lanka – 
You’ll come back for 
more’’ at a grand 
ceremony held at the 
Cinnamon Grand Hotel, 
Colombo recently. The 
event was held under the 
patronage of the Hon. 
Minister of Tourism, 
Lands, Sports and Youth 
Affairs Harin Fernando, 
along with Sri Lanka 
Tourism officials and 
key line agencies and 
Tourism Industry Stake-
holders of Sri Lanka, 
including Ambassadors 
representing Diplomatic 
missions, local and 
International Media 
correspondents. The 
ceremonial moment 
unveiled as Mr. Chalaka Gajabahu , 
Chairman of the Sri Lanka Tourism 
Promotion Bureau, welcomed the partici-
pants by mentioning the purpose and the 
significance  of the occasion, and how Sri 
Lanka Tourism has moved forward 
despite its various challenges  in restor-
ing the Tourism sector back to normal. 
The importance of the 360-degree 
marketing campaign was highlighted as 
Sri Lanka Tourism has not initiated a 
global campaign for a considerable time.  
He further added, if you look at last year 
and what we have achieved up to today, 
it’s an amazing development. Last year 
we ended up with 720,000 and we are 
already at 1.3 million, which is an 
amazing achievement.

The colorful setting for the event was 
arranged in order to represent all four 
provinces of the country – Northern, 
Southern, Eastern and western Provinces, 
also including a wide variety of culinary 
choices iconic to all four provinces. The 
setting for the event was tastefully 
created in order to represent all the tourist 
attractions of all the provinces, which 
will be promoted in key markets. Sri 
Lanka Tourism is on a steadfast and 
positive journey ahead with its rapid 
increase of tourist arrivals each month, 
recently passing the target of one million 

tourist arrivals. As a result of increase in 
arrivals compared to year 2022, there has 
been a considerable increase in tourism 
revenue to the country. With this 
progress, the anticipated total of 1.5 
million does not seem far – by the close 
of the year. 

Sudesh Sundhara Moorthy - CEO Ogilvy, 
explained the way forward concept and 
strategy in this highly anticipated 
campaign. ‘’We immediately wanted to 
develop a campaign which was called the 
“Check In” campaign which communi-
cates that Sri Lanka is safe, and ready to 
welcome tourists, thus without any hassle 
from North to the South and East to the 
West, and this campaign we developed as 
an interim campaign. After this our most 
important task was the brand positioning 
strategy and the brand campaign. The 
three pillars which we looked at was, that 
Sri Lanka was a compact island, and that 
was taken as an advantage. Secondly, Sri 
Lanka has a diversity of experience and 
though we are an island, we give much 
more than Sun, Sea and sand. It was 
specifically mentioned that Sri Lanka 
should not be a bucket list destination. The 
third was, that our experiences are so 
authentic. No other island of this size can 
match what we can offer. 

DINUSHKA CHANDRASENA

Hiran Cooray and Srilal 
Miththapala were 
honoured with “Lifetime 
Awards” for outstanding 
and dedicated service to 
the Hospitality industry at 
the recently concluded 
annual General Meeting of 
the Tourist Hotels Associ-
ation of Sri Lanka 

The Hotel Association of 
Sri Lanka, known as the 
apex body in the country’s 
hotel industry, significant-
ly contributes to the 
promotion of tourism and 
hospitality. Its mission 
revolves around fostering 
tourism for the advance-
ment of commerce and 
economic development in 
Sri Lanka.

Hiran Cooray served as 
president of THASL from 2005 to 2008 
and again from 2014 to 2016.

The AGM was graced by the HE the 
President of Sri Lanka, Ranil Wickra-
masinghe together with the Minister of 
Tourism, Lands, Sports and Youth Affairs 
Hon Harin Fernando, Secretary Ministry 
of Tourism Mr. H M PB Herath, officials 
from the Tourist Hotels Association of 
Sri Lanka and a host of dignitaries in the 
industry. 

The Lifetime Awards for the services 
rendered to the tourism Industry was 
presented by HE the President to Mr. 
Hiran Cooray, Chairman of Jetwing 
Group, and Mr. Srilal Miththapala, 
Tourism Consultant to the Asian Devel-
opment Bank in Sri Lanka, former CEO 
of Serendib Leisure Management

Walking in the monumental footsteps of 
the late Herbert Cooray, his father and the 
visionary behind Jetwing, Hiran carries 
forward a legacy that transcends mere 
business. It’s a legacy deeply rooted in a 
genuine desire to share the very best of 
authentic Sri Lankan hospitality with the 
world, always mindful of the impact on 
the environment and local communi-

ties—a guiding principle woven into 
Jetwing’s identity since its inception fifty 
long years ago.

H E the President shared his vision Sri 
Lanka’s tourism industry going forward 
and stressed on the importance of foster-
ing innovation and collaboration in the 
industry to secure long-term growth. 
There was a clear mandate given to the 
hospitality industry to be competitive and 
go beyond the present framework. 
Competition is on the rise and destina-
tions such as the Vietnam and the 
Maldives are relatively new comers to 
the tourism sector but have clearly 
captured a large share of the travel 
market and raking in double of Sri 
Lanka’s annual visitor numbers. 

The President’s vision revolves around 
improving the tourism sector and he 
emphasized the need for specialization 
and foreign investment. He encouraged 
the industry to explore the untapped 
potential of Sri Lanka with a focus on 
some of the niche tourism products 
which will attract the experiential travel-
er who is looking for more than sun, sea 
and sand. 

Two industry leaders honored 
at the 58th AGM of the Tourist 
Hotels Association of Sri 
Lanka 
DINUSHKA CHANDRASENA
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Sri Lanka Tourism launches 
global campaign with new 
tagline - Sri Lanka-You’ll come 
back for more’’

Hon. Minister 
Harin Fernando Chalaka Gajabahu

Sudesh SundharaPriantha Fernando



Seychelles, an island republic in the western Indian Ocean 
comprising over 115 islands, has been awarded the world's 
most romantic destination for the fourth year in a row at the 
renowned World Travel Awards 2023. This year’s ceremony, 
honouring the award’s 30th anniversary, took place on 
December 1st, 2023, at Dubai's famous Burj Al Arab. A 
testament to its enduring appeal, Seychelles beckons couples 
looking for a romantic trip, offering beautiful beaches, 
crystal-clear oceans, lush surroundings, and exquisite 
lodgings.

Renowned as a paradisiacal haven for romance, the archipel-
ago's natural splendour provides a tranquil and picturesque 
backdrop for couples yearning to escape the hustle and 
bustle of everyday life. The exquisite beaches, flanked by 
swaying palms and lapped by crystal-clear turquoise waters, 
are ideal for romantic strolls, picnics, and sunset strolls. 
Seychelles provides various opportunities for couples to 
spend quality time together, whether in a private cove or on 
a busy beach.

Beyond its stunning beaches, Seychelles boasts verdant 
landscapes that are a feast for the senses. Couples can 
explore the island's nature reserves, national parks, and 
botanical gardens, immersing themselves in the vibrant 
colours and fragrant scents of the tropical flora. A hike 
through the Vallée de Mai Nature Reserve, a UNESCO 
World Heritage Site, offers the chance to see the rare coco de 
mer palm and encounter unique bird species.  

Seychelles stands out with some of the world's finest accom-
modation, making it an ideal romantic holiday location for 
couples. From private villas to premium resorts, the options 
provide unrivalled solitude and indulgence. Many service 
providers cater to couples with specific packages and 
services, such as candlelit dinners on the beach, couples' 

massages, and romantic 
excursions. Seychelles 
provides lodgings to suit 
every taste and budget, 
whether you want a cosy 
hut overlooking the ocean or an elegant penthouse with your 
own personal infinity pool.

Mrs Bernadette Willemin, Destination Director General for 
Destination Marketing, expressed gratitude for receiving this 
award for the fourth consecutive year. She praised the 
partners for their unwavering commitment to offering 
exceptional service.  

“Truly Another World, Seychelles definitely calls for 
escapism in romance! Our small paradise, where blue waters 
whisper love stories and a soft breeze conveys a romantic 
tune.  It is without a doubt that whoever experiences the 
destination would uncover the chapters of their love story.”  

In addition to securing the title of the most romantic place in 
the world, Seychelles' national airline, Air Seychelles, 
earned the prestigious recognition as the World's Leading 
Airline to the Indian Ocean 2023. This honour demonstrates 
the airline's commitment to service excellence and offering a 
smooth travel experience for its passengers. Air Seychelles 
assures that couples travelling to Seychelles have a seamless 
and delightful voyage from start to finish with its contempo-
rary fleet, luxurious accommodations, and attentive crew.

Seychelles' title as the world's most romantic destination for 
the fourth consecutive year is well-deserved. With its 
stunning natural beauty, luxurious accommodations, and 
warm hospitality, Seychelles offers couples a truly unforget-
table romantic experience.

NEWS
TTA VOL. 12 2023

Sri Lanka tourism looks to exceed visitor targets and close the 
year on a high note. The industry which faced numerous 
challenges post covid have shown resilience and aims to 
bounce back bigger and better in 2024. 

The launch of the much-awaited destination Marketing 
campaign will shed new light on Sri Lanka as a prime tourism 
destination with the new campaign targeted to reach a large 
audience focused on both traditional and non-traditional 
markets. 

The increase in arrivals will also bring in the much-needed 
foreign revenue and aid in the economic recovery process. 
However, the growth of Foreign Direct Investment has not 
been as rapid as desired and there is a need to maintain socio, 
political stability in order to attract more investment not only 
in tourism but all industries.

International tourism is on track to recover almost 90% of 
pre-pandemic levels by the end of this year. According to the 
latest data from the World Tourism Organization (UNWTO), 
an estimated 975 million tourists travelled internationally 
between January and September 2023, an increase of 38% on 
the same months of 2022.

International tourist arrivals hit 91% of pre-pandemic levels in 
the third quarter, reaching 92% in July, the best month so far 
since the start of pandemic.

Sri Lanka tourism is optimistic about the closing figures for 
2023 and hope to reach the desired targets in a sustainable 
manner. 

The tourism industry also felicitated two prominent tourism 
personalities at the recently concluded THASL Annual 
General meeting. Both Hiran Cooray and Srilal Miththapala 
are known for their leadership and drive to ensure Sri Lanka 
tourism is on the global map with emphasis on sustainability 
and long-term success. 

The team at TTA would like to take this opportunity to wish all 
our readers, advertisers and supporters a 
very blessed and joy filled Christmas 
Season and blessings for a successful 
new year ahead!
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We also wanted to look at what the travelers were looking 
for, and the perspective of the potential traveler’ he 
explained. His presentation as further emphasized by 
playing two promotional videos which had been specially 
created for this initial campaign. 

The Hon. Minister Harin Fernando addressed the distin-
guished gathering with his valuable thoughts at this 
occasion. ‘’Sri Lanka has done so well on its own, thanks 
to the industry who have spearheaded all the campaigns 
on their own but I think Sri Lanka Tourism has done a well 
thought campaign. What we have to realized is that all of 
us have to play a role to get people to visit Sri Lanka and 
to ensure the experience is such they will come again. Sri 
Lanka has much more to offer than what people know 
about Sri Lanka’’ Minister further stated, that though we 
are an island we have so much to offer and with wide 
diversity.

The function was used as an opportunity to recognize the 
Pekoe Trail award that was presented at British Guild of 
Travel Writers at International Awards as part of the WTM 
which was held in early November this year. Mr. Priantha 
Fernando, Chairman, Sri Lanka Tourism Development 

Authority made a brief note about the award which was 
presented to the audience. He thanked those who support-
ed in this endeavor.  A replica of the award was presented 
by the Hon. Minister Harin Fernando along with Ministry 
Secretary and Ministry Officials to the team which 
contributed a great deal for the project. 

Sri Lanka Tourism has seen this success during the year 
2023 with its continuous promotional efforts, improving 
air connectivity, and developing the infrastructure, capaci-
ty accordingly. As a result, the new tagline, Sri Lanka – 
“you’ll come back for more” clearly highlights the 
amazing travel and holiday experiences this island 
paradise has to offer, as Sri Lanka Tourism gears up for 
the upcoming year with more new initiatives for the 
development of the Tourism sector. 

Sri Lanka Tourism launches ....

Seychelles retains its title as the World’s Most 
Romantic Destination in 2023
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Thailand is extending a temporary 
visa exemption for tourists from 
Russia, India, and Taiwan as part of the government’s 
quick-win policy to boost tourism during the high season.

From today until 30 April 2024, holders of Russian 
passports or travel documents will be entitled to a tourist 
visa exemption for a 90-day stay in Thailand, up from the 
original 30 days.

For Indian and Taiwanese citizens, 
they will be granted a temporary visa 

exemption for a 30-day stay on tourism purpose in Thailand, 
effective from 10 November 2023 until 10 May 2024.

The latest stimulus visa schemes for tourists from Russia, 
India and Taiwan followed the temporary tourist visa 
exemption implemented for tourists from China and 
Kazakhstan, effective from 25 September 2023 to 29 Febru-
ary 2024.

Thailand waives tourist visas for Russia, India, 
and Taiwan
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Sri Lanka Tourism Promotion Bureau 
(SLTPB), under The Ministry of Tourism 
and Lands welcomed World's Top Travel 
Influencer Nusier Yassin also known as 
''Nas Daily'’ to promote Sri Lanka as One 
of Best Travel Destinations in The World 
to Travel. As part of this exclusive social 
media-based campaign with Sri Lanka 
Tourism Promotion Bureau, Nas Daily 
social platforms where they have over 67 
million followers base worldwide, will be 
posting various destination promotional 
posts, videos and stories to inspire social 
media savvy global travelers visit Sri 
Lanka within upcoming seasons. 

Making a statement on Sri Lanka 
Tourism’s collaboration with Nas Daily, 
Minister for Tourism and Lands Mr. Harin 
Fernado stated, key focus of this campaign 
is to promote destination Sri Lanka via 
mainstream social media platforms by 
reaching out to millions of international 
social media users and creating an 
excitement and influencing to visit the 
island within upcoming seasons. Also, this 
campaign expects to create multiple 
unique reasons to visit destination Sri 
Lanka and encourage travelers to come 
back for more. 

Living in the era of digital media, travel 
influencers have emerged as powerful 

storytellers by inspiring billions of social 
media users around the world. Unlike 
traditional advertising campaigns, 
influencers marketing campaigns have 
become a game-changing strategy for 
destination promotions. Influencers create 
greater impact on inspiring modern-day 
travelers by acting as Digital Word of 
Mouth, while generating long lasting 
publicity for destinations. Their genuine 
and personal social media channels 
provide insights that traditional 
advertisements can’t replicate, making 
them a trusted source for travel 
recommendations.  

Having average of 500 million views 
combinedly on social media (Facebook, 
YouTube, Instagram and Tik Tok) Nas 
Daily reaching up to 3.2 % of global 
population with 20 billion video 
impressions and generate 100 % organic 
views for their creative content.   Nas Daily 
-social media content focused on 
incredible people, amazing places, unique 
inventions and impactful initiatives. Nas 
Daily platforms have over 67 million 
followers from worldwide. While 
maintaining over 30 + localize social 
media channels in different international 
languages, Nas Daily engage with vast 
diversity of social media users around the 
world, including: English, French, 

Spanish, Japanese, 
Chinese, Russian, 
Arabic, Portuguese, 
Turkey, Thai, etc.  
Having such a massive 
global follower base 
with major focus on 
segments such as travel, 
cultural exploration, 
current affairs and 
ability in reaching out to geographically 
diverse regions with different languages 
and cultures make Nas Daily is exceptional 
and stand out of all the other social media 
influencers in the world.

As part of the destination campaign with 
Sri Lanka Tourism Promotion Bureau, Nas 
Daily will be creating three unique tourism 
& related investment focused videos about 
Sri Lanka along with multiple other social 
media posts and stories. Over the 4 days 
compact filming schedule in Sri Lanka 
SLTPB’s International Media Team has 
taken Nas Daily Filming Crew to areas 
covering, Tea Plantations in Nuwara Eliya, 
Ella, Galle, Hikkaduwa and Colombo. 

This campaign expects to generate a 
massive global attention towards Sri 
Lanka, by highlighting the country as a 
‘’Must Visit Destination in The World’. 

Visiting The Island for the 5th time, Nuseir 
Yassin stated that ‘’Sri Lanka is like my 
second home. I had a great time here in Sri 
Lanka and definitely coming back for 
more’’. On his last day in Sri Lanka, Fans’ 
Meet & Greet was organized at the 
BMICH and over 500 die-hearted Nas 
Daily fans were appeared in the afternoon 
to meet Nuseir Yassin with gifts and Sri 
Lankan flags. 

Chairman SLTPB, Mr. Chalaka Gajabahu 
stated that ‘bringing Nas Daily to Sri 
Lanka is a great achievement for us on 
2023 and this campaign expect a greater 
promotional milage to our tourism industry 
as well as to the island as an immediate 
outcome.  This is a part of our integrated 
tourism promotional campaign where 
digital media will be paying a grater role 
by addressing to millions potential 
travelers in the world’’.

Mega Travel Influencer ‘Nas Daily’ join-hands to promote Tourism 
in Sri Lanka 
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In a monumental stride for Sri Lanka's 
tourism sector, Aitken Spence Travels is 
delighted to announce the arrival of Sir 
Richard Branson’s Virgin Voyages' newest 
ship, the Resilient Lady, making her maiden 
call to Asia and to the Colombo Harbour on 
the 13th of November 2023. This historic 
event marks a significant contribution to the 
global recognition and confidence of Sri 
Lanka's tourism industry. 

The Resilient Lady, a marvel of modern 
maritime engineering began her maiden 
voyage in May 2023, and boasts a passenger 
capacity of 2,770 passengers across 1,404 
cabins & suites. Inspired by superyacht 
design, the vessel exudes glamour and 
elegance, with interiors crafted by 
world-renowned architects and designers 
such as Tom Dixon and Concerte 
Amsterdam.

Aitken Spence Travels promises to unveil 
the diverse tapestry of Sri Lanka's 
landscapes and culture during the shore 
excursions of The Resilient Lady. The team 
has drawn up exciting excursions to provide 
visitors with extraordinary and uniquely Sri 
Lankan experiences for the guests when 
they are on land. 

‘This maiden call by Virgin Voyages is one 
of many international cruise liners lined up 
to grace Sri Lanka's ports – Colombo, 
Hambantota and Trincomalee during this 
year's cruise season’ commented Nalin 
Jayasundera, Managing Director of Aitken 

Spence Travels. ‘In the next two months we 
will be catering to nearly 10,000 cruise 
passengers who would be visiting the 
country through some of the well-known 
cruise ships such as Azamara Journey, 
Marella Discovery 2, Mein Schiff 5 and 
many more that holds a significant place in 
our hearts.  We are happy to state that the 
first turnaround operation for the season 
will also be handled commencing 
November, bringing in three flights to 
Colombo for disembarking cruise 
passengers. Further another new cruise ship 
that will be making its maiden voyage to the 
Sri Lankan shores in December will also 
have a turnaround operation in Male, 
Maldives stated Mr. Jayasundera. 

The positive effects of these cruise calls are 
far-reaching, benefiting a wide spectrum of 
stakeholders, from transporters and 
hoteliers to national parks, jeep service 
providers, excursion providers, cultural 
show artists, guides, and much more.

As the leading DMC in Sri Lanka, we are 
committed and dedicated to promoting the 
destination and contributing to the 
development of the industry. 

The Pacific Asia Travel 
Association (PATA) is 
pleased to announce a new 
organisational partnership 
with the World Tourism 
Cities Federation (WTCF), 
a global international 
tourism organisation with 
tourism cities as its focus. 
The agreement aims to establish a strategic 
partnership for constructive cooperation in 
areas of mutual interest based on the 
principles of organisational development 
and mutual benefit.

The Memorandum of Understanding 
(MOU) was signed by PATA Chair Peter 
Semone and WTCF Secretary-General Yang 
Shuo on October 18, 2023, during the Third 
Belt and Road Forum for International 
Cooperation (hereinafter referred to as the 
"Forum") at the event’s Thematic Forum on 
Sub-national Cooperation in Beijing, China.

“As global travel continues to accelerate and 
recover from the pandemic, PATA has 
renewed its focus on the People’s Republic 
of China and its domestic, inbound and 
outbound tourism portfolios. Our 
partnership with the World Tourism Cities 
Federation comes at the right time. WTCF 
has a superlative network of cities across the 
globe and is a leading voice for tourism in 
China, and PATA is finding ways to support 
the next wave of China’s tourism growth. 
We look forward to working with WTCF in 
the coming years for mutual success.” said 
Mr Semone. 

The MOU was included in 
the List of Practical 
Cooperation Deliverables 
of the Forum, a list 
incorporating a series of 
practical cooperation 
projects and bilateral 
cooperation agreements 

agreed upon by national governments, 
financial institutions, local governments, and 
enterprises. It emphasizes the important 
roles of the international tourism 
organisations in promoting the development 
of the tourism industry.

On signing of the MOU, Mr. Yang stated that 
“the agreement fully leverages the role of 
WTCF as a platform. As the initiating and 
headquarters’ city, Beijing actively promotes 
the construction of a win-win tourism and 
cultural industry under the Belt and Road 
Initiative (BRI). It demonstrates its 
exemplary and leading role as a BRI hub 
city, narrates the story of Beijing's high-level 
openness to the world, and has ushered into 
a new stage of high-quality joint 
construction of the Belt and Road.”

Mr. Yang also pointed out that “in the future, 
WTCF will work closely with PATA, fully 
leverage their respective advantages, 
implement the practical content of the MOU, 
and jointly promote the prosperous 
development of the tourism and cultural 
industries of the Belt and Road, to ensure 
that the practical results will benefit more 
global tourism cities.”

Richard Branson’s Virgin Voyages 
picks Sri Lanka for its maiden call 
to Asia with Aitken Spence Travels

PATA and WTCF Sign MOU to 
Promote Win-Win Cooperation in 
BRI Cultural Tourism Industry
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Incentive Travel & 
C o n v e n t i o n s , 
Meetings (IT&CM) 
China and Corporate 
Travel World (CTW) 
China is China’s Only 
Doublebill Event in MICE and Corporate 
Travel. Both events have been co-locating 
since 2015, offering its delegates an unpar-
alleled platform to do business, learn and 
network with industry players from around 
the region and beyond.

Since 2007, IT&CM China has established 
itself as China’s leading international 
Meetings, Incentives, Conventions and 
Exhibitions (MICE) business, education 
and networking event, dedicated to 
“Promoting China to the World and the 
World to China”. Bringing together 
Chinese and International MICE exhibitors 
and buyers in one dynamic marketplace, 
IT&CM China is the platform for interna-
tional and leading Chinese players in the 
MICE industry to explore business oppor-
tunities on all fronts – inbound, outbound 
and domestic. The event is part of the 
IT&CM Events series organised by TTG 

Events, a business group of TTG Asia 
Media. It is co-organised by CTG MICE 
Service Company Limited.

Established in 2015, this market-driven 
event is thus dedicated to raising the 
sophistication of Chinese professionals 
who manage the wide and varying scope of 
corporate travel related needs for their 
organisations. By localising best global 
practices and cultivating a sustainable 
expert and peer-sharing knowledge support 
network, CTW China is at the helm of 
enabling local influencers, planners and 
decision makers of corporate travel 
functions to get the most of their corporate 
travel management decisions. The event is 
part of the CTW Events series organised by 
TTG Events, a business group of TTG Asia 
Media. It is co-organised by XIN MICE 
(Beijing) Co., Ltd.
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China's Only Doublebill Event in 
MICE and Corporate Travel
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Premier Sri Lankan hospitality 
chain, Aitken Spence Hotels 
reiterated their commitment to 
unparalleled service excellence 
in the hospitality industry with a 
stunning succession of accolades 
in the last month. The Compa-
ny’s properties in Sri Lanka, 
India and Oman and the 
Maldives have been recognised 
for their distinctive experiences 
and steadfast dedication to 
quality at various esteemed platforms, further 
cementing their reputation as leaders in travel 
and sustainable tourism.

At the prestigious South Asian Travel Awards 
(SATA) 2023, Heritance Hotels and Resorts 
stood out with a sweep of prestigious awards. 
Heritance Kandalama was distinguished as 
the 'Leading Eco-Friendly Resort' in Asia, 
attesting to its profound commitment to 
environmental stewardship. Our resort in the 
hills, Heritance Tea Factory bagged the 
award of 'Leading Designer Hotel/Resort' for 
its unique tea destination concept, whilst 
Heritance Ayurveda was accoladed as 
'Leading Wellness and Spa Resort' for its 
authentic and holistic wellness offering. The 
resort within the city, Heritance Negombo 
was awarded as 'Leading Luxury Hotel/Re-
sort' reinforcing its promise of comfort and 
serenity by the sea.

In the Maldives, Adaaran Select Meedhuppa-
ru was awarded as the 'Leading Dive Resort' 
while Aitken Spence Hotels Maldives was 
honoured with the 'Leading Resort/Hotel 
Brand', reflecting its dominant presence and 
esteemed reputation in the Maldivian 
hospitality sector.

Turyaa Chennai was recognized as the 
'Leading Meeting and Conference Hotel/Re-
sort', a nod to its state-of-the-art facilities and 
service excellence in hosting events and 
business gatherings.

In addition to these impressive SATA 

recognitions, Heritance Aarah was honoured 
with the SHe Travel Club Gold, celebrating 
the resort's commitment to empowering 
women within the hospitality sector, a 
testament to the brand's progressive policies 
and inclusive work environment.

The picturesque Adaaran Select Meedhuppa-
ru was honoured with the Condé Nast Travel-
ler Readers' Choice Award 2023 as well, an 
acknowledgment from the world's most 
discerning travellers that places the property 
among the upper echelons of global travel 
destinations.

Adding to the quarter's success, Aitken 
Spence's Omani resort, Desert Night Resort 
received the Luxury Lifestyle Awards for the 
second year running, spotlighting their 
unique offering of authentic desert experienc-
es wrapped in indulgence and comfort, 

providing guests with 
memories of timeless adven-
ture under the stars.

“This series of awards 
showcases Aitken Spence 
Hotels’ continuous pursuit 
of excellence across 
different facets of the travel 
and hospitality industry - 
from sustainability and 
design to wellness, gender 
equality, and unparalleled 
guest experiences. These 
diverse recognitions 
highlight the group’s ability 

to innovate and excel, promising guests not 
simply a stay, but a journey filled with 
comfort, culture, and care for the environ-
ment,” said Stasshani Jayawardena, Jt. 
Deputy Chairperson and Jt. Managing 
Director of Aitken Spence Hotel Holdings.

Sharing his views, Susith Jayawickrama - 
Joint Managing Director of Aitken Spence 
Hotel Managements Pvt Ltd, stated “These 
awards reflect on the dedication and hard 
work of our entire team. At Aitken Spence 
Hotels, our brand ethos revolves around 
combining sustainability, heritage, and 
excellence in hospitality and we are 
honoured that our properties have been 

recognised for their 
outstanding contributions 
in these categories. 
Recognition of this nature 
inspires us to continue 
delivering exceptional 
experiences to our guests 
while maintaining our 
commitment to environ-
mental responsibility and 
cultural preservation”.

Celebrating Excellence: Aitken 
Spence Hotels’ Bags Multiple 
Awards and Accolades

A huge stage for an ambitious 
country: Albania and ITB Berlin 
have just announced a close collab-
oration for the year 2025. At a 
ceremony held on 3 November 
2023 in Berlin, both sides signed a 
memorandum of understanding. As 
a result, the Southeast-European 
country will be the Official Host 
Country of ITB Berlin 2025, which 
will take place from 4 to 6 March 2025 as a 
pure B2B show.

The memorandum of understanding was 
signed by H.E. Vilma Bello, Deputy 
Minister of Tourism, and by ITB Berlin 
Director, Deborah Rothe. In addition, Herida 
Duro, Director of the Development of 
Tourism Programs, and Edlira Zyfi, Advisor 
to the Minister of Tourism, and the ambassa-
dor of Albania in Germany, H. E. Mrs. Adia 
Sakiqi attended the ceremony. 

"As the World's Leading Travel Trade Show 
for the tourism industry, ITB Berlin is an 
exceptional platform that brings together 
stakeholders from numerous countries in the 
German capital," commented Deputy 
Minister Vilma Bello on the signing. "Alba-
nia has exceedingly great plans in the 
coming years and decades. The partnership 
will certainly give us an invaluable boost and 
bring us closer to a wide audience."

"ITB Berlin has always had its finger on the 
pulse and it recognizes trends and the 
potential of countries and regions," Dirk 
Hoffmann, COO Messe Berlin, commented. 
"Albania is a nation with this very potential 
and we are very pleased to jointly lift the 
country's great treasure and provide it with 
an international stage."

"A few months ago, I had the honour of 
personally experiencing Albania's great 

hospitality and ambitious spirit on site," 
added ITB Berlin Director Deborah Rothe. 
"I am all the more pleased that our talks are 
now bearing fruit. The host country Albania 
will certainly enrich ITB Berlin 2025 
enormously and win over numerous new 
enthusiasts for the country."

Albania has seen remarkable increases in 
guests in the recent past and is enjoying 
ever-increasing popularity. With its colourful 
and lively capital Tirana, the country scores 
as well as with the sea, turquoise bays and its 
authentic and unspoiled backcountry. 
Furthermore, Albania is very popular with 
travellers who have a passion for hiking. 
With all its advantages, Albania also offers 
an exceptionally good price-performance 
ratio.

As the Official Host Country of ITB Berlin, 
Albania will be presenting itself to the B2B 
audience in several ways. To kick off the 
trade show, Albania will host the festive 
opening gala in the CityCube Berlin on the 
eve of ITB Berlin, on Monday, 3 March 
2025. Among other things, it will present its 
traditional folklore and culinary offerings to 
guests. During the trade show, Albania will 
have an extensive stand on the fair ground. 
Last but not least, the country is also expect-
ed to play an important role in the program at 
the ITB Berlin Convention, which will take 
place parallel to the trade show. 

ITB Berlin Host Country for 2025 
revealed 
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Dusit International, one of 
Thailand’s leading hotel and 
property development compa-
nies, has appointed Mr Adrian 
Rudin as Managing Director 
of two highly anticipated 
properties in Dusit’s esteemed 
portfolio – the reimagined 
flagship Dusit Thani Bangkok 
hotel and ultra-luxury Dusit 
Residences. 

Currently under development opposite Lumpini 
Park in the heart of Bangkok, where the iconic 
original Dusit Thani Bangkok hotel once stood, 
both properties are integral components of Dusit’s 
most significant project to date – Dusit Central 
Park – a visionary mixed-use development that 
will also encompass a state-of-the-art office tower, 
a high-end shopping mall, and a sprawling public 
rooftop park. 

Set to make its grand debut in mid-2024, the new 
Dusit Thani Bangkok represents a contemporary 
transformation of the original hotel, which first 
graced the Bangkok skyline in 1970 as the city’s 
grandest and tallest edifice, famous for housing 
Bangkok's most elegant ballroom. As a testament 
to this storied legacy, the revitalised hotel has been 
meticulously designed to elevate Dusit's standing 
on the world stage while redefining its heritage 
through a modern lens. 

Set over 49 floors and crowned with an iconic 
golden spire, the new Dusit Thani Bangkok will be 
a multifaceted destination offering an array of 
dining, wellness, and event facilities. This 
includes a breathtaking elevated ballroom afford-
ing panoramic views of Lumpini Park. Each of the 
hotel’s 257 spacious and exquisitely designed 
guest rooms and suites will also provide captivat-
ing vistas of this expansive 
green oasis in the heart of the 
city.

Drawing inspiration from 
Dusit’s unique brand of 
Thai-inspired gracious 
hospitality, the neighbouring 
Dusit Residences is also 
dedicated to embracing 

Dusit’s rich legacy, and promises to 
offer a seamless fusion of luxury, 
comfort, and convenience for 
residents when it opens in early 
2026.

Mr Rudin, a Swiss national, brings 
over three decades of experience in 
leading luxury hotels under 
renowned banners such as 
Shangri-La and Kempinski Hotels. 

Pivotal positions he has held in his career include, 
amongst others, Hotel Manager of Shangri-La 
Singapore, General Manager of Traders Hotel in 
Singapore, and Opening General Manager of 
Shangri-La properties in Abu Dhabi and Beijing.

Before joining Dusit, he served as General Manag-
er of Sindhorn Bangkok Kempinski and Vice 
President of Operations for China and Southeast 
Asia at Kempinski Hotels, where he skillfully 
managed the operations of 25 Kempinski and 
NUO Hotels, while providing invaluable support 
for new ventures. 

With his appointment as Managing Director of 
Dusit Thani Bangkok and Dusit Residences, Mr 
Rudin will play a crucial role in shaping the 
success of both new properties, including securing 
future MICE business ahead of the hotel’s grand 
opening next year.

“Being entrusted with the stewardship of these 
prestigious Dusit properties is both a privilege and 
an honour," said Mr Rudin. "I look forward to 
working with our exceptional teams to breathe 
vibrant life into Dusit's storied legacy as we curate 
unparalleled guest experiences, continue to 
redefine hospitality's highest standards, and 
deliver one of the most impressive venues for 
memorable meetings and events in Bangkok.”

Mr Rudin holds an Advanced 
Certificate in Hotel Manage-
ment from SHL (Schweizeri-
sche Hotel Fachschule 
Luzern) and an Executive 
Education certificate from 
Cornell Hotel Management 
School at Cornell University, 
New York. 
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Dusit International appoints Adrian 
Rudin as Managing Director of its return-
ing flagship Dusit Thani Bangkok hotel 
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Minor Hotels, a Bangkok-based hotel 
owner, operator and investor, is delighted 
to announce the appointment of Sandie 
Johannessen as Group Director of Spa and 
Wellness – Asia, effective October 2023.

In this role, Sandie will oversee Minor 
Hotels’ spa and wellness operations, 
development, and brand standards across 
all hotel brands in Asia. She will also be 
responsible for strategic spa, wellness and 
medical partnerships including VIVID by 
Verita Health, Clinique La Prairie, VLCC and BDMS Wellness Clinic.

Sandie brings over 20 years of experience in the spa and wellness industry, 
having worked with some of the world’s most prestigious luxury brands in 
Asia, Europe, Middle East and Africa. She has a proven track record of 
delivering exceptional spa services and creating innovative wellness 
programmes, which have received numerous accolades from industry authori-
ties such as Condé Nast Traveller and World Spa & Wellness, as well as 
establishing strategic partnerships with leading medical experts. Prior to 
joining Minor Hotels, Sandie was Health and Wellness Director at Zulal, a 
wellness resort by Chiva-Som in Doha, Qatar.

"I am honoured and excited to join Minor Hotels as the Group Director of Spa 
and Wellness – Asia. I have always admired the company’s vision and values, 
and I look forward to contributing to its growth and success. I have a deep 
affinity with Thailand, as it is the homeland of my grandparents. I feel 
privileged to be able to work in this beautiful country and share my passion for 
spa and wellness with our guests and colleagues." Sandie Johannessen, Minor 
Hotels Group Director of Spa and Wellness – Asia

Trained to be a dietary analyst and educator in Middlesex University, UK, 
Sandie holds a Bachelor in Yogic Science from Bangalore University, India. 
She is passionate about holistic wellness and nutrition, and incorporates these 
elements into her spa, medical and wellness programmes. The Danish national 
is also an avid writer, speaker, and panellist on spa and wellness topics, as well 
as an official judge for prestigious awards and an active member of VL 
Business Club, which comprises leading executives from the Scandinavian 
business community.

"We are thrilled to welcome Sandie to our team. She is a visionary leader with 
extensive experience and knowledge in the spa and wellness industry. As 
Minor continues its expansion in the region, Sandie’s expertise in developing 
and implementing comprehensive wellness programmes will play a key role 
in enhancing our spa and wellness offerings across our portfolio of brands in 
Asia. We look forward to working with her to deliver memorable and 
meaningful experiences for our guests" Dillip Rajakarier, Group CEO Minor 
International and CEO Minor Hotels

Minor Hotels Welcomes 
Sandie Johannessen as New 
Group Director of Spa and 
Wellness – Asia
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The stage is set for global travel industry 
players to make new connections with 
handpicked top buyers from across China 
from 27 to 29 May at the Shanghai World 
Expo Exhibition & Convention Center. The 
upgraded show and conference program will 
make sure reinforced, sought-after segments 
will stand out and help identify evolving 
travel behaviours and trends. The new ITB 
China brand campaign highlights the role of 
bringing people together.

China's outbound tourism market has experi-
enced continuous growth since the beginning 
of 2023. According to data from Alipay and 
UnionPay, the average spending of Chinese 
outbound travellers during the Chinese 
National Day holiday in October surpassed 
2019 levels, highlighting the promising 
revival of China's outbound tourism and its 

significance in driving global tourism and 
offline consumption.

“China's latest measures to boost tourism 
consumption and improve the tourism 
industry, adopted on 27 September, include 
the resumption of international flights and an 
increase in their frequency,” says David 
Axiotis, General Manager of Messe Berlin 
(Shanghai) . “This provides a robust founda-
tion for the continued recovery of China’s 
international travel business. Set against the 
backdrop of the flourishing Chinese travel 
market, ITB China 2024 will offer unparal-
leled opportunities for growth and collabora-
tion. Suppliers can nurture existing business 
ties and forge new partnerships with Chinese 
buyers”, he adds.

As the premier platform for the Chinese travel 

market, ITB China 2024 will once again 
reflect the entire travel trade spectrum, with 
suppliers from around the world covering 
Leisure Travel, MICE, Business Travel, and 
Travel Technology.

An exclusive and well-rounded buyer 
program brings together a carefully selected 
group of buyers from a variety of companies 
and travel agencies, including OTAs, package 
tour operators, themed & customized travel 
planners, corporate buyers, MICE buyers, 
luxury travel buyers, travel management 
companies, travel tech buyers and more. 
Notably, 30% come from East China, 30% 
from North China, while 25% and 10% 
represent South and West China respectively, 
alongside a curated selection of international 

buyers for the China Inbound segment. Over 
85% of buyers attending the 2023 edition 
were founders, C-level executives, directors, 
and senior managers from renowned compa-
nies and travel agencies, underscoring the 
high quality profile of buyers participating in 
the event.

With buyer demand on the rise, MICE will 
gain prominence as a spotlight in 2024, with 
more in-depth presentations and discussions 
featured on stage. The China Inbound 
Tourism segment will be relaunched next 
year. The surging popularity of 
Custom-themed Travel in the Chinese market, 
coupled with the profound impact of Travel 
Technology, guarantees a wealth of content 
sessions, activities, and awards, complement-
ed with the insights of seasoned travel profes-
sionals and forward-thinking influencers. 

ITB China 2024: Seizing new opportunities in a transformed and high-
demand market 

Adrian Rudin

Sandie Johannessen
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Sri Lanka Tourism 
will blitz the city of 
Colombo this festive 
season by lighting up 
key streets and areas 
for a second consecu-
tive year, following 
the success of last 
year.   
The month of December marks the start of 
the country’s peak tourist season, and the 
city light up project by Sri Lanka Tourism 
aims to add to the festivities and the overall 
holiday experience of visitors, as they 
enjoy a variety of events, sites, and the 
hospitality of Sri Lankans. 

Making Colombo an attractive and festive 
destination during this season is part of Sri 
Lanka Tourism plan of enhancing the 
urban city experience for travellers. Sri 
Lanka Tourism aims to light up the city, 
adding a dash of wonder and excitement 
for travellers visiting or passing by much 
like other tourist focused destinations do 

during this season in cities to add sparkle to 
the holiday mood.  

Sri Lanka Tourism’s newly launched 
destination tagline ‘Sri Lanka – You ‘ll 
come back for more’ is focused on every 
aspect of a traveller’s experience during 
their stay in the country, that makes both 

the little and big moments 
memorable, magical, and 
momentous, giving strong 
motivation for them to keep 
coming back to the country.   

The Light-up Colombo Project 
by Sri Lanka Tourism will burn 
bright from the 15th of Decem-
ber to the 2nd of January 2024. 
The project will see Festive 
decorations for different zones. 
Zone A : From Kingsbury 
Hotel passing the Presidential 

Secretariat, Shangri-La Green Area 
towards the Galle Face Roundabout. Zone 
B : From Galle Face Roundabout, passing 
Cinnamon Grand Hotel, and Temple Trees 
towards to the Colpetty  Junction. Zone C: 
From Liberty Plaza through Duplication 
Road towards Bambalapitiya. 

Sri Lanka Tourism 
hopes the project 
will add to the 
festiveness and 
celebratory mood 
of travellers 
expected to visit 
Colombo, both 
foreign and local 
and aims to contin-
ue it as an annual 
attraction. 

Sri Lanka Tourism lights up 
Colombo
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Asia’s leading travel trade show concluded 
today, boasting a remarkable 42% surge 
compared to 2022. With over 1,838 exhibi-
tors and more than 1,300 top-tier industry 
buyers, ITB Asia 2023 served as a platform 
for over 35,000 business appointments, 
fostering long-term cooperations in the 
global travel industry.

ITB Asia, Asia’s leading travel trade show, 
came to a successful end today. Thousands 
of industry experts came together to 
celebrate travel and forge new connections 
at ITB Asia, co-located with MICE Show 
Asia and Travel Tech Asia, and enriched by 
a multi-track conference.

“The 2023 edition of ITB Asia sent a clear 
signal – the global travel industry is back on 
track. We were happy to see so many new 
players, so many fresh faces – that’s the 
guarantee of a sustainable future for the 
entire industry. I hope a lot of them will join 
the ranks of recurring ITB Asia guests, as 
we are starting preparations for the next year 
already”, says Katrina Leung, Managing 
Director of Messe Berlin (Singapore), the 
organiser of MICE Show Asia, Travel Tech 
Asia and ITB Asia. 

The rich conference agenda augmented the 
experience that attendees could get in the 
busy exhibition halls. Adopting the motto 
“Accelerating Growth: Paving the Way for 
New Opportunities in Travel & Tourism”, 
the ITB Asia Conference gathered global 

thought leaders from the entire industry, 
sparking lively discussions on topics critical 
to the future of MICE, corporate travel, 
leisure travel and travel technology. Over 
160 speakers delivered more than 4,000 
minutes of speeches in over 100 sessions 
spanning 3 days in 3 conference theatres: 
the Knowledge Theatre, MICE Show Asia, 
and Travel Tech Asia. 

The preparations for the next year’s show 
are underway, with the 17th edition of ITB 
Asia scheduled on 23 – 25 October 2024 in 
Singapore. The booth registration for ITB 
Asia 2024 is open online, with Super Early 
Bird rates available till 31 October 2023. 

ITB Asia, Asia’s leading travel trade show, 
is organised by Messe Berlin (Singapore) 
Pte Ltd and supported by the Singapore 
Exhibition & Convention Bureau. The 
annual B2B trade show and convention will 
feature hundreds of exhibiting companies 
from the Asia-Pacific region, Europe, the 
Americas, Africa, and the Middle East, 
covering not only the leisure market, but 
also MICE and corporate travel. with the 
most important players in the region.

ITB Asia 2023 Marks a Major Suc-
cess With a 42% Growth in Atten-
dance, Paving the Way for a Prom-
ising Show in 2024 

The luxury cruise ship M.V. Marella 
Discovery 2 of Marella Cruises with 1,800 
passengers and 755 crew on board will 
make her maiden call at the Port of Colom-
bo on the 7th of December 2023 and depart 
on the 8th of December. Aitken Spence 
Shipping is the local agent to facilitate the 
cruise liner whilst Aitken Spence Travels 
is the shore excursion provider offering 
excursion services in Colombo and 
Hambantota. 

The Marella Discovery 2 will carry out a 
turn-around at Colombo wherein 900 
passengers will disembark and a further 
900 passengers will embark vessel during 
her stay in Sri Lanka. Marella Cruises has 
chartered 3 flights for this turn-around 
operation at Colombo.    

Marella Discovery 2 is one of their biggest 
ships, with highlights like an outdoor 

cinema, a rock-climbing wall, a mini-golf 
course, a five-story atrium, a fully 
equipped fitness centre and two magnifi-
cent pools –indoor and outdoor. The ship 
also has 7 bars and 8 restaurants to cater to 
all the passengers’ culinary preferences. 
This luxury liner has 918 cabins on 11 
decks, with a capacity to accommodate 
2,000 passengers, with a crew of 750-770.

The vessel that cruises under the flag of 
Bahamas will call Colombo from 
Mormugao, India while Georgetown, 
Malaysia is her next port of call.

Marella Discovery 2 cruise liner 
calls on Colombo
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The Eventex team is proud to 
announce The 100 Most Influential 
People in the Events Industry for 
2023. The index comprises the most 
exceptional individuals from around 
the globe who have made an impact 
with their creativity, vision, and capacity 
for innovation and is entirely curated by 
the events community, which both 
nominated and voted to determine the final 
list. This year, Eventex is also recognizing 
the most influential individuals by sector 
and region, with several smaller indices 
together with the main top 100 index.

In addition to The 100 Most Influential 
People in the Events Industry, Eventex is 
also announcing The 50 Most Influential 
Event Professionals, The 50 Most Influen-
tial Event Technology Professionals, The 
50 Most Influential Venue Professionals, 
and The 50 Most Influential Wedding 
Professionals. Last but not least, Eventex 
is also celebrating industry professionals 
with regional significance, unveiling The 
50 Most Influential People in the follow-
ing regions — Asia and the Middle East, 
Australia and New Zealand, Europe, the 
UK, and the US and Canada.  

This edition of The 100 Most Influential 
People in the Events Industry index saw as 

many as 830 nominations from 56 
countries, and a massive 21,787 votes cast. 
The top 3 countries represented in the 
index include the US with 31 individuals, 
followed by the UK and Poland with 11 
each. Some of the most notable companies 
that made the list by virtue of their 
employees include Bayer, Bizzabo, Cvent, 
Google India, Kenes Group, Media 
Monks, Philips, VOK DAMS worldwide, 
and Wink.
 
“The Eventex index of the top 100 event 
superstars shines a light on some of the 
most deserving individuals whose creativi-
ty, innovation, and achievements keep 
inspiring and raising the bar for the rest of 
the industry. This year, we’re also celebrat-
ing the industry’s versatility by recogniz-
ing the most influential individuals who 
have been shaping every facet of the 
industry, as well as those working in a 
specific region,” comments Ovanes 
Ovanessian, Co-founder of Eventex 
Awards.

The 100 Most Influential People in the 
Events Industry for 2023 announced


