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else quite like it
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The fourth ITB China marked its grand 
live- return, concluding its 2023 
edition with impressive achievements 
in business meetings and Chinese and 
international dialogues. The event saw 
the active participation of around 
10,000 attendees in 
total, with more than 
700 top-level Buyers, 
and 360 exhibitors 
representing nearly 60 
countries, fostering a 
dynamic exchange of 
expertise and cultivat-
ing invaluable 
connections. 

This reinforces 
China’s resurgence in 
outbound travel and 
solidifies ITB China’s 
position as the 
premier B2B travel trade show in 
China. 

According to recent insights from this 
year’s ITB China, the increasing eager-
ness for outbound travel indicates a 
positive trend and both a promising 
return and outlook for the industry in 
the upcoming year. “After three years, 
the world comes 
together again at ITB 
China, and the timing 
for the event in 
September couldn’t be 
more opportune as the 
Chinese travel indus-
try stands at the brink 
of a positive future. 
This year’s event 
buzzed with excite-
ment over the return of 
in-person meetings. 
Engaging in numerous 
conversations and 
business meetings to 
re-establish connections, everyone 
could feel the optimism about the 
months ahead,” said David Axiotis, 
General Manager of Messe Berlin 
(Shanghai). 

The official kick-off, marked by the 
Grand Opening Dinner and the CEO 
Seminar, set the tone for this year’s 
high-profile event

The CEO Seminar, one of many 
highlights of ITB China this year, saw 
nearly 20 senior executives from 
China's leading outbound and inbound 
travel companies delve into a 
thought-provoking discussion on "The 

Impact of Global 
Relations and the 
Economic Situation 
on China's Inbound 
and Outbound 
Tourism Market". 

This robust dialogue 
provided strategic 
insights crucial to 
shaping the future of 
travel. “Meeting with 
numerous top execu-
tives from the industry 
after three years 
brings me immense 

joy and holds great significance. We 
engaged in a fruitful exchange of ideas 
on the opportunities and challenges in 
the recovery process of China’s 
outbound and inbound tourism market. 
Platforms like ITB China play a pivotal 
role in swiftly connecting domestic 
tourism companies with international 
partners, broadening their business 

horizons," expressed 
Mr. He Yong, 
President of HCG 
International Travel 
Group.

The Grand Opening 
Dinner, attended by 
450 distinguished 
guests, set the mood 
for the notable event 
profile on the eve of 
the trade show. 
Eminent speakers like 
David Ruetz, Senior 
Vice President at 

Messe Berlin, ShiJun Liu, Secretary 
General of World Tourism Alliance 
(WTA); and Alhasan Aldabbagh, 
President - APAC Markets, Saudi 
Tourism Authority, enriched the event 
with their invaluable insights.

The next ITB China 2024 is scheduled 
for 27 – 29 May in the Shanghai World 
Expo Exhibition & Convention Center.

DINUSHKA CHANDRASENA

Internova Travel 
Group, one of the 
largest travel services 
companies in the 
world, continues to 
strengthen its global 
presence in the 
corporate travel 
arena. Classic 
Destinations, one of the best Global 
Destination Management Companies 
based in Sri Lanka, Maldives and Singa-
pore,  today announced it has joined the 
Travel Leaders International network of 
independent travel agencies, which is 
part of Internova’s corporate travel 
division. Classic Destinations will remain 
locally-owned and will continue to 
service existing clients while anticipating 
new opportunities for expansion as part 
of the international network.
 
“We are excited about our new partner-
ship with Classic Destinations and the 
opportunity to expand our servicing 
abilities in Sri Lanka,” said Nigel Parkin-
son, Senior Vice President, International 
Network for Internova’s corporate travel 
division“ . Our company offers a compre-
hensive array of travel services, programs 
combined with innovative thinking and 
proven best industry practices, that will 
allow travel advisors at Classic Destina-
tions to easily offer their clients addition-
al services and global servicing abilities 
through our other international partners 
around the globe”
 
Classic Destinations is one of several 
travel management firms around the 
world that have signed on this year to be 
part of the Travel Leaders international 
network.
 
“Enhancing our reputation for offering 
exceptional services, this valuable 
partnership with a leading global travel 
company will enable us to offer more 
customized  services to our international 
travelers,” said Shiham Imamudeen, 
CEO/Director of Classic Destinations. 
“We can now leverage the benefits of the 
international network and its vast suite of 
technology solutions and other travel 
management tools to elevate our 
offerings for a one-of-a-kind value 

proposition..”
 
As part of Internova Travel Group, Travel 
Leaders International’s comprehensive 
suite of programs includes online 
booking tools, marketing tools, an 
international destination marketing 
company network, a vast array of educa-
tion and training resources, and hotel 
inventory through our  SELECT Hotels 
& Resorts and Worldwide Hotels 
programs. In addition, an end-to-end 
technology suite supports both interna-
tional corporate accounts and local 
customers, including profile manage-
ment, online trip authorization, data 
consolidation and analytics, meetings 
technology and customer reporting.
 
“Despite partnering with one of the 
world’s largest travel organizations, we 
will retain the close bond with our 
customers and promise high attention to 
detail and exceed their expectations, 
which we delight in doing,” stated 
Shiham Imamudeen.
 
“Classic Destinations will sustain its 
leadership by designing innovative travel 
options to make travel fun. By leveraging 
on new digital enhancements, we can 
enhance our service quality and standards 
even further when it comes to  Corporate 
Services, M.I.C.E and Leisure. 
Moreover, our new international network 
affiliation will provide our customers 
with a proven level of unparalleled travel 
industry experiences and relationships 
that will further increase the array of 
travel options available to them, under-
scored by our signature service.”
 
Internova Travel Group is among the 
top-ranked travel companies on Travel 
Weekly’s Power List and Buying 
Business Travel’s top travel management 
firms.

Classic Destinations joins 
Internova Travel Group’s 
International Network of 
Independent Travel Agencies
DINUSHKA CHANDRASENA
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ITB China 2023 wraps up 
with Record-Breaking 
success

David Axiotis

David Ruetz



ITB Asia, Asia’s leading travel trade show, is pleased to 
announce its top exhibitors for the highly anticipated 16th 
edition, set to take place from 25 – 27 October 2023 in 
Singapore. Co-located with MICE Show Asia and Travel 
Tech Asia, this year's event promises three full days of 
networking opportunities with international exhibitors, 
complemented by insightful conference sessions at the 
iconic Marina Bay Sands in Singapore.

The exhibitors’ list offers a strong mix of all stakeholder 
groups. This includes top business players such as Aircalin, 
Air India, Banyan Tree Group, Berlin Brandenburg Airport, 
BWH Hotel Group, Club Med, EVA Airways Corporation, 
Finnair, Icelandair, NEOM, Philippine Airlines, Inc., 
Worldwide Hotels, Vietnam Airlines and Wyndham Hotels 
& Resorts; National Tourism Organisations (NTOs) includ-
ing Visit Brussels, Croatian National Tourist Board, Czech 
Tourism Authority, Visit Finland, Visit Norway, Palestine 
Ministry of Tourism & Antiquities, PROMPERU, Tourism 
Seychelles and more; as well as Regional Tourism Organi-
sations (RTOs) such as Visit Berlin, Department of Tourism 
and Creative Economy of Jakarta, Taipei City Government, 
Zagreb Tourist Board and more.

“ITB Asia is putting together a strong representation from 
all travel segments. As the industry revives, we are enthusi-
astic to serve as a tried and tested platform for building new 
partnerships. The level of expertise provided by global 
tourism leaders will ensure Singapore is the place where we 
can shape the future of tourism,”, says Katrina Leung, 
Managing Director of Messe Berlin (Singapore), Organiser 
of MICE Show Asia, Travel Tech Asia and ITB Asia.

Among this year’s exhibiting NTOs are Brand USA, 
Croatian National Tourist Board, Czech Tourism Authority, 
Japan National Tourism Organisation, Korea Tourism 
Organisation, Malta Tourism Authority, Papua New Guinea 
Tourism Promotion Authority, PROMPERU, Taiwan 
Tourism Bureau, Tonga Tourism Authority, Tourism Devel-

opment Support Fund of the Kyrgyz Republic, Tourism 
Promotions Board Philippines, Tourism Seychelles, 
Vanuatu Tourism Office, Visit Estonia, Visit Iceland, Visit 
Jordan and Visit Norway.

National Tourism Organisations are supported by local and 
national governments’ direct representation from Council of 
Indigenous Peoples, Taiwan, Municipality of North Green-
land, Palestine Ministry of Tourism & Antiquities, Shizuoka 
Prefectural Government of Japan and Taipei City Govern-
ment.

In addition to the NTOs, the show also welcomes Regional 
Tourism Organisations (RTOs), such as Daejeon Tourism 
Organisation, Guam Visitors Bureau, Gwangju Tourism 
Organisation, Gyeonggi Tourism Organisation, Gyeong-
sangbuk-do Culture and Tourism Organisation, Ho Chi 
Minh City Tourism Promotion Center, Johor Economic, 
Tourism and Cultural Office (JETCO), Louisiana Office of 
Tourism, Marianas Visitors Authority, New Caledonia 
Tourism, Northern Norway Tourist Board, Penang Global 
Tourism, Phuket Tourist Association, Sabah Tourism Board, 
Sarawak Tourism Board, Saxony Tourism Germany, Suruga 
Marketing & Tourism Bureau, Tourism Association of 
Sarajevo Canton, Tourism Promotion Organisation for Asia 
Pacific Cities, Visit Almaty, Visit Brussels, Visit Oulu and 
Visit Rovaniemi.

This year’s ITB Asia boasts an impressive line-up of 
sponsors, including Tourism Promotions Board Philippines, 
Korea Tourism Startup Center, Sentosa Development 
Corporation, Penang Global Tourism, Busan Tourism 
Organisation, Visit Finland and Japan National Tourism 
Organisation.
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International tourism has continued to recover from the worst 
crisis in its history as arrival numbers reached 84% of 
pre-pandemic levels between January and July 2023, according to 
the latest data from UNWTO. 700 million tourists travelled 
internationally between January and July 2023, 43% more than in 
the same months of 2022

Sri Lanka tourism has seen a steady flow of arrivals and demand 
for the destination is showing signs of stability. 

At the recently concluded annual general meeting of the Sri 
Lanka Association of Inbound tour operators, the Chairman of Sri 
Lanka Tourism Promotion Bureau unveiled a glimpse of the 
much-awaited destination marketing campaign to be launched 
within the next quarter. The highlight of the evening was the 
presentation which was encouraging and one which would create 
the needed awareness that Sri Lanka is safe and open for business. 

On a global scale the statistics look very positive. However, 
competition within the region remains challenging and there is a 
need for renovation and innovation. Sri Lanka tourism is facing 
yet another case of duality with the reinstating of the minimum 
room rate and a firm request to hold off on the same by the 
Destination Marketing companies. 

The matrix must be viewed as a whole and a decision based on 
organic viability in terms of revenue generation vs demand for the 
destination has to be carefully analyzed.  While the demand for 
Sri Lanka is on the rise, the movement from traditional markets is 
not as anticipated and more emphasis on emerging markets will 
bridge the gap in terms of increasing demands especially for off 
season periods. 

While Sri Lanka remains a destination that can be sold all year 
round, the focus traditionally has been on attracting travelers 
form the Western hemisphere who ideally travel to the Asian 
region during the winter season. But the shift in trends has opened 
up non-traditional markets such as the Middle East, where travel 
is more predominant in the Summer months. 

While arrival figures have generally been the measurement of 
tourism success, the need to ensure sustainability is are the core 
of tourism development is of utmost importance. Over-crowding 

has posed a threat to the environment and 
a sense of mindfulness is imperative to 
ensure the longevity of the country’s 
tourism offering. 
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Ahead of the Web in Travel 
Singapore event on October 
2-4, titled The Human Revolu-
tion, four travel leaders have 
reassured us that machines 
aren’t set to take over humans 
anytime soon… unless we let 
them.  Technologies like AI and machine learning are 
evolving rapidly, and we need to learn how to merge them 
with our human capabilities if we don’t want them to take 
over, warn the experts. 

Here are their top tips as to how this can be done. Firstly 
Humans must be in the leadership roles – “Whether we 
like it or not, humans and machines are joining forces,” 
said Baidi Li, Senior Vice President Commercial, APAC 
at Go City.  “To stay in control, humans must assume 
proactive leadership roles in this collaboration and need to 
take full accountability in the outcome.  If we get this 
right, the possibilities are infinite – probably beyond my 
imagination.  I’m super excited to see humans’ abilities 
being supercharged on all fronts.  We can all become 
superheroes in our field without the cape

We need to understand all the risks – “The merging of 
human creativity and machine power is an exciting 
prospect that offers real potential,” said Amy Read, 
Techsembley.  “We are already seeing machines automate 
tasks that are currently time-consuming, freeing us up to 
focus on more strategic work. My own team has quickly 
adopted AI tools in their daily tasks, such as OpenAI, 
Google's Bard, and Midjourney. While the opportunities 
appear endless, I believe it is also important to highlight 
that the merging of human and machine capabilities is a 
complex issue with risks that will need to be deeply 

explored as AI technology continues to 
develop.”

We must make and use machines responsi-
bly – “Machines are only as good as the 
programmers who build them and the users 
who leverage them,” said Mary Li, Founder 

and CEO at Atlas.  So, the real question is: How capable 
are we as humans of developing 'good' machines and 
using them responsibly? 

"Machines can extend our own capabilities. They can help 
us scale and process tasks faster than we can on our 
own—calculate and analyze large volumes of data, 
leverage data to power new tools and solutions, expand 
our horizons, and free up our time. 

“There is an opportunity for humans to employ our imagi-
native thinking, creativity, and life experiences to nurture 
relationships, enhance lives, support our children's 
growth, and make the world a better place. If we do so, 
then machines become powerful enablers, and the sky is 
the limit for us.”

We must focus on pushing humanity forward – “When 
you look back at history, it was always super intelligent 
individuals that dramatically pushed humanity forward – 
Einstein, Newton, Marie Curie and the likes,” said Idan 
Zalzberg, Chief Technology Officer, Agoda.  “Imagine we 
could create a machine with those kinds of capabilities, 
our advancements in science, medicine, space exploration 
might grow exponentially. And, if that happens, while 
there are indeed things to be worried about I think there 
are far more things to be excited about”

Humans must take leadership over machines to 
steer Artificial Intelligence towards common good

Top Players of the Global Travel Market To 
Convene At ITB Asia 2023 
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Leading travel organizations and tourism 
officials active in the Chinese market once 
again await a strong program of keynotes 
and panel discussions on cutting-edge 
topics at the ITB China Conference 2023.

The three-day conference, set to take place 
alongside the leading B2B exclusive travel 
trade show focusing on the Chinese travel 
market from 12 to 14 September 2023 at 
the Shanghai World Expo Exhibition & 
Convention Center, will provide further 
up-to-date key insights on Destination 
Marketing, Hotel Tech and Distribution, 
Themed and Customized Travel, as well as 
Business Travel and MICE in the 
conference area. The ITB China Startup 
Award will return to acknowledge 
innovative young entrepreneurs, whose 
products will impact the future of the travel 
industry.

The opening keynote speeches of this 

year’s conference will be delivered by top 
speakers from ITB China’s major partner 
line-up including official Partner Hotel 
Wyndham Hotels & Resorts and Travel 
Service Partner Trip.com providing 
striking insights into their growing 
businesses. Further keynotes will include 
Tourism Malaysia who, underlining its 
commitment to a swift market recovery 
through an extensive pavilion participation 
on the show floor, will be lining out its 
most relevant strategies for the Chinese 
market.

With a focus on destination marketing, 
panels on the opening day will revolve 
around how destinations can efficiently 
leverage new platforms and technologies 
like social media, mobile apps, the 
metaverse, and virtual reality to share 
captivating stories. Senior industry panel 
members will be answering pertinent 
questions such as “Since the past cannot be 

recreated, how should 
China's outbound 
tourism market 
embrace the future?” or 
“How Can CHATGPT 
empower product 
innovation in the tourism industry?” 
among others.

The second day of the conference will offer 
a packed program full of valuable insights 
on two tracks. Themed and Customized 
Travel as well as Hotel Tech and 
Distribution related sessions addressing 
hotel operators regarding the role of 
distribution channels in enhancing hotel 
brand visibility elaborating strategies to 
improve marketing activities. These will 
include a keynote by Fliggy titled “How to 
build future-oriented super 
brands/destinations” as well as a panel on 
how to “Maximize brand exposure in 
various distribution channels to improve 

conversion rate”. Further panels will be 
revolving around the operational 
efficiency of Douyin (TikTok) as well as 
ñThe practice of sustainable tourism in 
China” among others.

The ITB China Startup Award will once 
again honor companies that have turned 
visions into viable business solutions with 
high market potential. During the award 
ceremony, experienced travel industry 
experts Michael Zhu, TravelDaily Guest 
Commentator & Hotel Digitalization 
Expert, as well as Leo Chen, Consultant of 
RationalAI, will select this year’s ITB 
China Startup Award winner.

ITB China Conference 2023: Where visionary Insights and 
Practical Strategies Converge for Success
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The Business of Events 
has announced IBTM 
World as its latest 
partner, marking a 
s i g n i f i c a n t 
collaboration that 
promises to enhance 
the landscape of the 
business events industry on a global scale.

As part of the agreement, The Business of 
Events will take on a key role in 
coordinating the Destinations stream on 
the Impact Stage at IBTM World’s 
Barcelona event, set to take place from 
28-30 November 2023. Destinations and 
Convention Bureaux are actively 
encouraged to submit their content 
proposals for consideration on the Impact 
Stage.

IBTM World is the leading global event for 
the international events industry, a 
renowned annual event that connects event 
professionals and destinations from across 
the globe. With a history of over three 
decades, IBTM World is recognised as a 
premier platform for networking, 
knowledge sharing, and discovering the 
latest trends and innovations in the field of 
events.

The flagship event gathers event planners, 
suppliers, buyers, and industry leaders to 
engage in meaningful conversations, forge 
valuable partnerships, and gain insights 
that drive the evolution of the events 
industry. With its diverse range of 
exhibitors, educational sessions, and 
networking opportunities, IBTM World 
offers a comprehensive experience that 
fuels growth and innovation within the 
events sector.

The Business of Events will curate the 
Destinations stream on the Impact Stage, 
which is set to be a focal point where the 
most pressing topics concerning the role of 
events in shaping destinations and 

economies will be 
explored. The stage will 
f e a t u r e 
though t -p rovok ing 
discussions, insightful 
panels, and engaging 
presentations led by 
industry experts, all 

contributing to the collective effort of 
enhancing the impact of events on 
destinations worldwide.

Vasyl Zhygalo, RX Portfolio Director, 
IBTM World, said: “The partnership 
between The Business of Events and IBTM 
World is a key collaboration aimed at 
further enriching the event management 
landscape. The Business of Events, known 
for its commitment to advancing and 
advocating the significance of events as a 
powerful economic driver, aligns 
seamlessly with IBTM World's mission to 
inspire and empower event professionals.

“We look forward to working with the 
team to build a comprehensive agenda of 
content for our Destination partners.”

Martin Fullard, Director, News & Content, 
The Business of Events, said: “To have the 
support of IBTM World is vital for us to 
continue our work, and we are delighted to 
be able to collaborate to populate the 
Impact Stage in Barcelona.

“By combining our expertise and 
resources, both organisations will elevate 
the understanding of the influence of 
events on economies, cultures, and 
societies. This partnership underscores a 
shared commitment to fostering 
innovation, driving economic growth, and 
creating memorable event experiences that 
resonate far beyond the event itself.”

The Business of Events and IBTM World 
encourage destinations to submit their 
content proposals. Please download this 
form.

Ticket booking is live for the global travel 
community secure entry to the 43rd edition 
of World Travel Market London, the world’s 
most influential travel & tourism event, 
which takes place between Monday 6th - 
Wednesday 8th November 2023 at Excel 
London.

Organisers are enabling visitors to book 
tickets well in advance of this year's show 
and have announced several new and 
exciting changes showing that the global 
travel community has the Power to Change 
travel.

After in-depth customer research carried out 
late last year, WTM London has announced 
a host of developments to improve the 
attendee experience and ensure that every 
member of the travel community extracts as 
much value from the event as possible.

This year, WTM London will open its doors 
earlier than usual – ready to welcome 
visitors from 09:30 am providing an 
additional hour for visitors and exhibitors to 
have spontaneous meetings.

Visitors are invited to make use of the new, 
open-for-all Community Hubs right in the 
centre of the show, and attendees can also 
look forward to an 'everyone's welcome' 
Networking Party that will take place within 
ExCel London on its first day, Monday 6th 
November from 5:30 pm-7:30 pm. 

Developments include a new VIP badge to 
host senior industry leaders and a big-name, 
inspirational Closing Keynote on 
Wednesday, 8th November.

WTM Connect Me – the show's meeting 
booking platform – will return in 2023 and 
is available for Buyers, VIPs and Media. All 
attendees will also have access to the 

official WTM App, which returns this year 
with exciting new enhancements. 

The conference programme will cover eight 
themes over three different stages 
throughout the three-day event. The eight 
conference themes are Sustainability, 
Technology, Geo-Economics, Emerging 
Markets, Consumer Trends, Marketing, 
Diversity & Inclusion (D&I) and 
Experience and aim to help the global travel 
community succeed and thrive by 
informing, entertaining, and influencing 
their business decisions.

In response to the ever-increasing 
importance of influencers to the travel and 
tourism sector, on Wednesday, 8th 
November, content creators will be invited 
to a lunch with global destinations to 
support collaboration and networking 
opportunities.

In other changes the Ministers’ Summit at 
World Travel Market in Association with 
UNWTO and WTTC, where dignitaries 
from around the world gather to discuss and 
ratify key tourism agreements, will return 
for its 17th year, and will take place on Day 
One, Monday 6th November.

The November show is set to launch its first 
Diversity and Inclusion Summit on Tuesday 
7th, supporting WTM's belief that the travel 
sector has the power to evoke positive 
change in the world. 

“We’re pleased to be opening ticket booking 
ahead of the summer and are committed to 
ensuring travel professionals have the best 
three days possible.’’

The Business of Events: IBTM 
World confirmed as latest partner

Ticket Booking Opens for World 
Travel Market London as the 
Show Announces Exciting 
Changes


